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The Business Resource Guide for New Farmers is intended to serve as an initial gateway to  
information for those interested in pursuing agricultural ventures. It is not intended to be used as a 
standalone document. New farmers should consult with the Starting a Farm in Ontario Business  
Information Bundle and other resources supplied throughout the business guide for more details. 
The Province of Ontario will not be held responsible for any decisions made based on the information 
contained in the guide.
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THIs GUIDe

If you have little or no agricultural background, or if you  
are a farmer who wants to know what’s new and exciting in 
the Ontario industry, the Business Resource Guide for New 
Farmers is designed for you. 

Since everyone has different ideas about farming, this 
guide explores some of the options available and goes  
step by step through what you might need on your  
journey. It is full of useful general information to get started, 
and places to go for additional, detailed guidance.  
The ‘Starting a Farm in Ontario Business Information 
Bundle (BIB)’ is also a good online source of information  
at www.ontario.ca/newfarmer. 

There are also separate factsheets on crop and livestock 
production, as well as individual commodities. We hope  
you find this guide helpful and wish you success in your 
farming adventure, if you choose to take it on. Please email 
us your comments on the guide so we can improve future 
editions at ag.info.omafra@ontario.ca.

For more information, contact: 
Ontario Ministry of Agriculture, Food and Rural Affairs 
(OMAFRA)
1 Stone Road West 
Guelph ON N1G 4Y2

OMAFRA Agricultural Information Contact Centre
Telephone: 1-877-424-1300
Email: ag.info.omafra@ontario.ca
Website: www.ontario.ca/accessomafra 

Publications

OMAFRA produces a wide range of publications and  
factsheets in addition to those suggested in this guide.  
Current publications and factsheets are listed in the  
OMAFRA online products catalogue at www.ontario.ca/
omafra

Publications can be picked up at ServiceOntario Centres 
throughout Ontario, or ordered online at:

Online at www.ServiceOntario.ca/publications

By phone through the ServiceOntario Contact Centre
Telephone: 1-800-668-9938
TTY: 1-800-268-7095 
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GeTTING sTaRTeD

Farming in Ontario

Ontario’s rural landscape has gone through great change 
in the past 100 years. In the 1930s, about 23 per cent of 
Ontario’s population lived on farms. Today, this has dropped 
to about 1.5 per cent.

Some statistics from the 2011 Census of Agriculture:
• Ontario had 74,840 farm operators in 2011, more  
 than nine per cent lower than in 2006. Of these,  
 about 28 per cent were women. 
• The average age of a farm operator in Ontario was  
 54.5 years. 
• In 2010, 37 per cent of all Ontario farm operators  
 worked more than 40 hours a week on average on  
 their farm operations. 
• In 2010, nearly 48 per cent of all Ontario farm  
 operators had an off-farm job or business.
• Twenty six and a half per cent of Ontario operators  
 who were under the age of 35 worked off the farm for  
 more than 40 hours a week on average in 2010.

Ontario has much of Canada’s best farmland and most 
favourable climate for farming. The province’s relatively 
densely populated countryside means there are plenty of 
agricultural equipment suppliers, although this varies  
widely by region. While diverse and growing urban centres 
provide good market opportunities for budding farmers, 
development pressures continue to increase the cost of 
farmland, especially close to those centres. 

Is farming for you?

There are many different approaches to farming in Ontario. 
It can be a first career, second career or a way to spend 
your retirement. It can be a profitable business venture,  
a means of supplementing income, or a lifestyle choice. 

Farming can be both a rewarding and challenging business. 
You may be attracted by the ability to work outdoors, be 
your own boss or raise your family in a rural setting. At the 
same time, you need to understand that farmers depend on 
variable weather, deal with pests and diseases, 

invest a lot of their money in their operations, and follow 
strict rules for certain markets. 

The great news is that owning a farm or rural property in 
Ontario can be whatever you want it to be. A farm can be  
a hobby or a profitable business venture. You need to  
think about what your needs are and what would make  
you happiest. 

Many successful new farmers do a lot of research, thinking 
about agriculture in innovative ways, seizing opportunities 
in newer markets and adding value to the commodities  
they produce. 

You can start by answering the following questions:
1. What are the main reasons I want to own and operate 
 a farm in Ontario?
 • What part of farming attracts me the most? 
 • Do I like to work alone or with others?
 • How important is having time with the family?
 • How many hours a week can I devote to work? 
 • Does my family and friends support my farming idea  
  and will they continue to support me?

2. What are the pros and cons for me of starting a new  
 farm? (Think about your financial situation, children,  
 time of life, skills, potential help, networks, strengths,  
 weaknesses, opportunities and threats)

3. Do I have the personal and business skills to take on  
 the challenges and opportunities that becoming a farmer  
 will require? If not, am I willing to seek out the necessary  
 advice and skills? 
 • What do I know or skills do I have that could help  
  me farm?
 • What do I need to learn, and how will I learn it?
 • Can I hire somebody else to do some of the work,  
  rather than trying to do it all myself?
 • Have I discussed my farming idea or proposed plan  
  with a professional advisor and considered  
  any advice? 

4. Does my personality suit the farming lifestyle that often  
 includes waiting several years to see a return on  
 investment? 
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5. If necessary, am I prepared to lower my standard of  
 living to start the farm? 

6. Am I prepared to work long hours and weekends to  
 make the farm work? 

7. How will I handle the seasonality of the work? 

8. Is this the right time to start a farm based on my life  
 and on the industry?

Additional Resources 

As you consider a career in farming, there are a number  
of resources to help assess your suitability, build a network 
with other farmers, find funding programs and develop  
a business plan:
• Publication 61, Starting a Farm in Ontario. Available  
 from www.ServiceOntario.ca/publications
• New farmer and succession planning information:  
 www.ontario.ca/agbusiness and  
 www.ontario.ca/newfarmer
• FarmStart: www.farmstart.ca
• FarmLINK: www.farmLINK.net
• Agri-Food Management Institute:  
 www.takeanewapproach.ca 

I’m ready to farm, now what?

Ask yourself:
• What will I produce?
• Where will I produce it?
• What do I need to get started?
• What markets are there for these products, and how  
 do I reach them?
• What do I need to know so that I can be successful  
 in the type of farming I want to enter?
• What do I need to achieve in income and lifestyle  
 from this farming venture? 
• How do I compete? What is my competitive  
 advantage (quality, service, unique products)?

Answering these questions will likely lead to more  
questions. It is important to do some research, and to 
spend time learning and thinking about your future farm 
business. Remember that you are not alone. There are lots 
of people and organizations ready to help:
• Learn from experienced farmers. 
• Seek out farm advisors and mentors to learn about  
 the business you want to get into and to connect with  
 others in the farm community. 
• Network with other new farmers, attend workshops  
 or courses and get in touch with the farm organization  
 representing your product(s). 
• Consider working as an intern, apprentice or employee  
 on a farm. 
• Be sure to discuss your ideas with family, friends and  
 others who will be affected by the potential change. 

Additional Resources 

Included in this booklet you will find the basics of crop  
and livestock production as well as for the following  
commodities: 
• Field crops (forages and pastures, grains, oilseeds,  
 white and coloured beans)
• Horticulture crops (greenhouses, market gardening,  
 organic, nursery and landscape)
• Dairy, beef and veal
• Goats, sheep and lamb
• Pork
• Horses
• Poultry
• Alternative farming
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FIRsT sTep: Your Business plan

Writing a business plan is the best way to understand 
where you want to go in the short and long term. As you 
go through the planning process, you may also decide to 
change direction, start smaller, or go bigger. 

Your business plan serves as a guide for making  
decisions and it helps explain your business to lenders. 
When thoroughly prepared, the plan will help you consider 
all the possibilities before you make an investment.

Banks and other lending institutions require a business  
plan before they will lend you money to finance your new 
farm. Lenders look at a business plan to determine the 
business’s financial viability. They want to know that their 
loans can be repaid out of the day-to-day business, and 
that you will also get a good return. 

A business plan is commonly made up of: 
• Executive summary and business profile
• Business strategy
• Marketing plan 
• Production plan
• Human resources plan
• Financial plan
• Social responsibility

Executive summary and  
business profile

The executive summary is a high level overview of the 
business concept. It includes what’s being produced and 
marketed, why the product is unique, projected targets 
(units and dollars) for the plan’s timeframe and how they 
will be reached. It also identifies the amount and potential 
sources of any required financing, how the funds will be 
used, and how they will be repaid.

A business profile gives a brief description of the 
business and its ownership structure (i.e. sole  
proprietorship, partnership or corporation). It should also 
include where the farm is located, who will manage it,  
any previous financing, a proposed start-up date (if new), 

details of the business’s current or future market area,  
customers and trends to be built upon, and any other 
relevant, high level information.

Business strategy

Your strategy is the visionary and directional section of the 
business plan. A business strategy states your goals and 
proposes how they will be achieved. 
 
The remaining parts of the business plan expand on the 
strategy to identify the product or service your business 
will provide, the customers, competition, production and 
marketing plans, how all aspects of the business will be 
managed, and how financing will be organized. 
 
To develop your business strategy, ask yourself:
• What is my vision for the farm? What will it look like  
 in 5 or 10 years?
• What is my mission? What is the purpose and what  
 are the activities of the business?
• What are my values? What will the business’  
 conduct or relationship be with consumers and the  
 community?
• What are the goals? What are the results the business  
 will achieve in the medium to long term?
• What are the objectives? What are the specific,  
 time-based steps to be achieved to reach them?

Marketing plan

Your marketing plan – a major component of any business 
plan – outlines how the customers’ needs match the  
product or service you will be providing. Developing  
a marketing plan involves market research, goal setting  
and evaluation.

Ask yourself:
• What industry sector am I in (i.e. horticulture, beef,  
 sheep, crops, dairy, etc.) and are there specific  
 marketing structures in place (i.e. marketing board or  
 agreement) that I need to follow and work with?  
 Do I understand how it works?
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• Market research can help answer questions like:  
 Who will or is currently buying and using my product(s)  
 or service(s)? Who are my customers? Where do they  
 come from? What are their characteristics? What do  
 they like about the product(s)?
• Who are my competitors and what product(s) are  
 competing with mine? (This is referred to as competitive 
 intelligence).
• What benefits am I selling to the customer? What is  
 the demand for my product(s)?
• What is the customer prepared to pay and how will  
 I price my product(s)? What is or will be my cost of  
 production and my break-even point?
• How much does the customer want/need and how  
 can I build market share? How much do I plan to sell  
 (i.e. what are my sales forecasts)?
• Where am I going to sell my products and/or services  
 (marketing channels)? You can sell indirectly, through 
 a contract with a broker, elevator or processor,  
 or through a sales barn, etc. You can also sell direct  
 to the customer (roadside stand, on-farm retail store,  
 farmers’ market, etc.).
• Should I consider adding value to the commodity  
 I produce (e.g. jam made from raspberries, or bacon 
 from pork)? What does this do my costs and opportunity 
 to sell? If I decide to add value, are there other  
 considerations (i.e. food safety regulations, zoning, etc.)?
• What will I do if I have too much or too little product in  
 a given season?
• How will I promote my product(s)? Think website,  
 print advertising, billboards, radio spots.

Production plan 

Your production plan describes how the product will be  
produced, how it will be prepared for sale, and what  
services will be provided with the product.

Ask yourself:
• What do I need to know about the production of this  
 product? Think land, buildings, equipment, materials  
 and supplies like seed, feed and fertilizer.
• What do I already have to produce the product?  
 Think land, labour and financing.

• Do I have the facilities to raise livestock (barns), grow  
 plants (greenhouses) and store crops (silos, hay mows, 
 sheds)? If not, what can I do to address this?
• How much product do I need to meet the demand?  
 Can I meet an increasing demand?
• What is or will be my cost of production (including  
 direct costs like raw material and labour, and indirect  
 costs like rentals, electricity, heat)? Are there ways  
 to reduce this?
• What price will I charge? Is there sufficient margin  
 of profit between the cost and price?
• What are the risks (weather, pests, disease)? Is the  
 profit margin worth these risks?
• What can I do to reduce these risks? (i.e. production  
 insurance).

Human resources plan

Your human resources plan describes the labour needs of 
the business including recruiting, hiring, motivating, training 
and managing staff. Having and carrying out a good human 
resources plan is one of the critical pieces to the success 
of your business, especially during key times of the year 
(planting and harvesting).

Ask yourself:
• How many hours of labour do I need to develop and 
 operate this business?
• How many hours can my family and I provide?  
 How will we be paid?
• How many hours of labour will I need to hire, and in  
 what form? How will I recruit, motivate and train them?  
 What will I need to pay them?
• If I plan to hire outside labour, have I met all of my  
 legislative requirements under the Occupational Health  
 and Safety Act, Employment Standards Act and  
 Workplace Safety and Insurance Act? Have I factored  
 in the cost of meeting these requirements? 
• Do I need to prepare an employee handbook (outlining  
 operational and health and safety procedures)?
• What benefits would I like to pay for my employees,  
 and myself?
• How much additional revenue will each unit of labour  
 generate for the business?
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Financial plan 

Your financial plan describes how you will operate your 
farm business in dollars and cents. It also identifies  
any gaps, discrepancies or other underlying issues.  
The financial plan is critical for creditors or lenders to 
evaluate how much financing you will need and how you 
will use the funds. 

This plan includes income statements, cash flow  
statements, balance sheets, capital sales and purchases 
plan, and a financing schedule along with other supporting 
documents like copies of contracts and leases.

Ask yourself:
• What financial resources do I have to contribute?
• What will it cost to get this business into operation?
• What is my projected income?
• What will I need to operate the business until there is  
 enough cash flow to start paying back loans?  
 How long will this take?
• What sources of financing can I access to get what  
 I need, with a comfortable margin?
• Will I be able to afford the principal and interest  
 payments?
• What will my financial position be after the first five  
 years of business?
• How sensitive are the plans to changes? 

Social responsibility 

Social responsibility addresses how your farm business can 
create a positive interaction with the natural environment, 
with your community and/or with your industry. It may 
involve assessing your farm’s environmental stewardship 
and improving the land, water, air or wildlife resource base. 
Or perhaps you can include community goodwill as part of 
the farm business. 

Ask yourself:
• How can I support environmental stewardship on the  
 farm and in farm activities?

• Is community involvement important to me, and can  
 I use the farm business to support this involvement?
• How can I use my passion to support the betterment  
 of the industry as a whole?

These sections make up the complete business plan. Start 
your plan with a vision and mission statement – a simple 
statement of your hopes and dreams for this business. 
Frame the mission statement and hang it on your office 
wall where you will read it every day to help keep the  
business on track.

A well-constructed business plan is satisfying and  
meaningful for you, and serves as a powerful  
communication tool to others, including potential lenders 
and employees, if you have them.
 
There is a lot of work involved in business planning –  
and it may seem daunting. But if you take a step-by-step 
approach, and reach out to experts and people who have 
done it before, it is very rewarding. It’s a smart way to 
protect your financial and emotional investment in the farm. 
It’s also comforting to know that you have thought things 
through when the inevitable problems arise. 

Any farm business – whether it employs two or 200 –  
benefits from planning. Before you invest a lot of money  
in your new farm business, plan it out on paper.  
As a rule of thumb, spend up to 10 per cent of the cost 
of a business getting information and planning before the 
business begins. 

Additional Resources 

Business Structure Information:
 www.omafra.gov.on.ca/english/busdev/ 
 businessstructure.html
ServiceOntario publications:
• Preparing a Business Plan (Factsheet 08-051)
• Developing a Marketing Plan (Factsheet 10-029)
• Developing an Agri-Tourism Operation in Ontario 
 (Factsheet 10-027)
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Grow Your Farm Profits is a two-day interactive workshop 
that can help you assess business management practices, 
determine priorities and goals, develop realistic action  
plans and learn about cost-share funding opportunities.  
Workshops are available across the province, are  
delivered by the Ontario Soil and Crop Improvement  
Association and funded through Growing Forward 2,  
a federal-provincial-territorial initiative.  
See www.ontariosoilcrop.org 

OMAFRA’s Agricultural Business Management webpage  
at www.ontario.ca/agbusiness 

Naming your business

If you plan to use any name other than your own, it must  
be registered under the Business Names Act with the  
Ministry of Government and Consumer Services.  
In Ontario, an unincorporated business must renew its 
business name every five years through a law office, the 
local Registry/ServiceOntario office or through the Service 
Ontario website. 

If you want to conduct business, write cheques or bank  
in your own name, it is not necessary to register a  
business name. All net income then becomes personal 
income for tax purposes.

If you decide to incorporate your business, contact an  
accountant and lawyer for further advice.

Additional Resources 

ONe-Source For Business – a website that helps guide  
you to the government services, forms and information  
you need to start, operate and grow your business or 
not-for-profit organization. You can search for information 
that pertains to your business or not-for-profit and locate 
resources from many levels of government. 

ServiceOntario publications: 
• Farm Corporations (Factsheet 10-031)
• Farm Partnerships (Factsheet 11-019)

Farm business registration

If your farm business grosses more than $7,000 in a year, 
you are required to register your business under the Farm 
Registration and Farm Organizations Funding Act, 1993. 
Agricorp delivers the Farm Business Registration (FBR) 
program. Farm businesses must pay an annual fee to the 
general farm organization they choose to join (there are 
some exceptions). The deadline to register each year is 
March 1. 

With a valid FBR number, you can:
 • Apply for eligibility in the Farm Property Class,  
  and if all other criteria are met, pay 25 per cent of  
  the municipal residential tax rate for farmland  
  and buildings.
 • Obtain membership with the Ontario Federation  
  of Agriculture (OFA), Christian Farmers Federation  
  of Ontario (CFFO) or National Farmer’s Union  
  (Ontario) (NFU-O). 
 • Have access to certain programs and services.  
  See www.agricorp.com

Additional Resources 

OMAFRA Farm Property Class Tax Rate Program:  
 www.ontario.ca/farmtax 
Federal Taxes – Canada Revenue Agency:  
 www.cra-arc.gc.ca/

OMAF_GF2_FarmGuide_E_SB_.indd   11 2015-04-21   11:04 AM



Get a Strong Start – Business Resource Guide for New Farmers
12

FaRmING 101

Managing your farm

Like any other business, the management side of farming 
can get neglected in the day-to-day tasks that sometimes 
need more urgent attention. But with careful management, 
you can increase the likelihood of your farm’s success  
over the long term. 

Recordkeeping

Records provide the basis for good planning and decision 
making. Recordkeeping doesn’t have to be a boring exercise 
that you dread doing, especially if you keep it simple.  
It can actually be very rewarding to see how your business 
is progressing from month-to-month, and it’s especially  
satisfying if your records analysis shows that you have 
weaned more pigs or sold more wheat than last year.

Financial records include all your income and expenses, 
credit transactions, and valuations of all capital and  
inventory. Physical records include such information as 
how much grain you harvested, how much feed you used 
or fertilizer you bought. They can also include, for example, 
how well your livestock is doing in terms of weight. 

Your financial and physical records should be set up so  
you can easily tell that expenditures in one area result  
in a profit or loss in another. If you make your system easy 
to use, you can quickly figure out what’s going right or 
wrong and correct it if necessary.
 
Having accurate records help you with your budgeting by 
supplying the information you need to prepare  
financial statements. Good recordkeeping also makes 
things go much more smoothly when it comes to meeting 
the requirements of the Canada Pension Plan, Employment 
Insurance, Employer Health Tax, Workplace Health and 
Safety Insurance Board, Income tax and Harmonized  
Sales Tax (HST).

Budgets

Your budget is an important tool when planning any  
major purchase or change in the capital or operation of 
your business.

A realistic budget that forecasts incoming and outgoing 
money is vital for determining if your venture is feasible  
in the first place. A monthly cash flow projection over  
the next 12 months helps when you are planning credit 
needs and debt repayment schedules. Keep in mind that 
you will need cash flow projections for three to five years 
for most lending institutions if you need financing for  
your new business.

Budgets may be full or partial. You need a full budget that 
considers all costs and returns associated with an activity 
or enterprise when planning your business from scratch.  
A partial budget is often used when planning a minor 
change or project, and contains only the added expenses 
and income resulting from the proposed change.  
The difference between added income and added costs  
is the extra profit (or loss) you can expect to receive.

Additional Resources 

Publications available through ServiceOntario:
• Preparing Business Plans (2008) (Factsheet 08-051)
• Ontario Farm Record Book (2004) (Publication 540) 

Managing staff

You may need to hire people on a part-time or full-time 
basis, depending on the size and nature of your farm 
business. Having a human resource plan is not only a key 
part of your business plan, it will help guide your efforts in 
building a prosperous farm. 
 
Getting people to work on the farm is an ongoing  
challenge in Ontario. However, many people do like to work 
outdoors with animals or machinery, and prefer the farm 
environment and lifestyle. Others look for seasonal or  
part-time employment. 
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Farmers who provide competitive wages, respectable 
hours, and clean, safe working conditions have fewer 
problems finding and keeping good employees. In fact, 
many seasonal workers return to the same farm year after 
year. You may consider opportunities under programs like 
the Seasonal Agricultural Worker Program (SAWP) offered 
through the Federal Government (Service Canada).

Today’s workforce is increasingly mobile. Employees are 
more willing than ever to search out jobs that offer the 
satisfaction and compensation they are seeking, so if your 
farm business doesn’t offer job growth and development, 
you may see significant employee turnover.

Becoming an employer requires careful consideration. 
Managing employees is different from managing family 
members, and can change how the new employer operates 
the business. You have to follow labour laws, manage  
a payroll, make benefit contributions, provide vacation  
allowances and pay close attention to working conditions. 
All these considerations will become a more structured  
part of your management and operating style.

New farmers who have employees should understand 
their responsibilities under three Ontario labour acts – the 
Occupational Health and Safety Act (OHSA), the Workplace 
Safety and Insurance Act (WS&IA) and the Employment 
Standards Act (ESA).

The Ministry of Labour administers and enforces labour 
legislation in Ontario. 

If you are willing to teach others, farm internships have  
also become popular. In general terms, interns spend an 
entire growing season working with farm owners, getting 
hands-on experience in every aspect of farming.  
They usually live on the farm and some earn a stipend.  
See www.craftontario.ca for details.

Additional Resources 

See the Human Resources section of the OMAFRA  
 Agricultural Business Management webpage at  
 www.ontario.ca/agbusiness. 

Publications available through ServiceOntario:
 • Canada Pension Plan (Factsheet 10-075)
 • Creating and Implementing a Human Resource  
  Management Plan (Factsheet 07-005)
 • Paying Wages to Farm Family Members  
  Factsheet 11-015)
Canada Pension Plan (CPP): 
 www.servicecanada.gc.ca/eng/services/pensions/cpp/ 
 retirement/
Custom Work Rates survey for 2012 is available on the 
 OMAFRA website at www.omafra.gov.on.ca/english/ 
 busdev/2012customratesa1.htm
Employment Insurance (EI): www.servicecanada.gc.ca/ei
Government of Canada Job Bank: www.jobbank.gc.ca
Ministry of Labour – Occupational Health and Safety Act  
 Information for Farming Operations:  
 www.labour.gov.on.ca/english/hs/pubs/farming/ohsa 
Farm Safety Association: www.farmsafety.ca
Ontario Ministry of Labour: www.labour.gov.on.ca
Workplace Safety and Insurance Board: www.wsib.on.ca

Managing risk

All businesses face risks, and farming sometimes faces 
more than the average. You can lose a crop due to weather, 
disease or an untimely frost. Markets go up and down and 
prices go with them, so there’s a risk of the price of your 
commodity dropping below the cost of producing it. 
Livestock can get sick or contract a disease or just not  
perform to your expectations. They can also escape, and 
the neighbours can sue for damages. Then there are  
currency and interest rate fluctuations. And the list goes on. 

The good news is that you as a farmer can mitigate the 
damage by being a careful and thoughtful manager. 

Farmers can reduce the effect of risk by controlling their 
debt-to-asset ratios (that is total liabilities divided by total 
assets), using risk management tools and participating in 
different safety-net programs.
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Risk management tools

There are many risk management tools and programs 
available, including:
• Budgeting – knowing, documenting and controlling  
 your incoming and outgoing funds.
• Hedging – taking a futures position that is equal  
 and opposite to a position held in the cash market.  
 The objective is to mitigate the risk of an adverse  
 move in prices.
• Forward contract – an agreement between two parties 
 (such as a wheat farmer and a cereal manufacturer)  
 in which the seller (the farmer) agrees to deliver to  
 the buyer (cereal manufacturer) a specified quantity  
 and quality of wheat on a specified future date at  
 an agreed-upon price.
• AgriStability – a federal-provincial program that  
 protects you when your net farming income falls below  
 70 per cent of your recent average. To determine if  
 you have a decline in your net farming income, two  
 margins are calculated. For new farmers, an industry  
 average is used to do the calculations. Agricorp delivers  
 this program. (website at right) 
• AgriInvest – a savings account with matching  
 government contributions. You can withdraw funds at  
 any time to alleviate risk or make other investments.  
 In Ontario, the program is delivered by Agriculture  
 and Agri-Food Canada. (website at right)
• Production Insurance – a means of protecting  
 your crops against unexpected losses due to different  
 perils, including drought, hail, excessive rain, disease  
 and insect infestations. Check the Agricorp website  
 (at right) for more detail.
• Risk management program – an Ontario government  
 program that helps producers manage risks beyond  
 their control, like fluctuating costs and market prices.  
 The program is available for cattle, edible horticulture,  
 grains and oilseeds, hogs, sheep and veal. Agricorp  
 delivers it. (website at right)

Additional Resources 

OMAFRA: Programs and Services for Ontario Farmers 
 www.omafra.gov.on.ca/english/busdev/facts/ 
 progserv.pdf
ServiceOntario publication: Managing Commodity Price  
 Risk Using Hedging and Options (Factsheet 08-053)
Agricorp: www.agricorp.com 
Agriculture and Agri-Food Canada: www.agr.gc.ca

Farm credit

Most people who farm – whether full time or part time – 
need to invest more money than they have. Credit is  
available for farmers, as for other business people,  
although the sources may be different. Chartered banks, 
Credit Unions and Caisses Populaires are active lenders  
to farmers. Farm Credit Canada (FCC) is a national  
crown corporation with a mandate to lend capital to farm  
or farm-related businesses, and is a major agricultural 
lender in Ontario.

The farm supply trade sometimes extends credit to  
customers with deferred payment plans, leasing options 
and regular payment options. These options are most 
common with livestock feed suppliers, crop input (seed 
and fertilizer) suppliers and farm machinery companies. 
Private borrowing is still a common practice for mortgages, 
vehicles and special projects.

To obtain loans, the two most powerful tools for farmers  
are collateral (equity) and business skills. Lenders also  
look at the repayment capacity and cash flow of the farm 
business. Having sufficient collateral, or net saleable  
assets, to cover the loan reduces the lender’s risk in  
making the loan, and increases the borrower’s chance  
of negotiating a better rate. Having a history of running  
a business successfully, and a complete and realistic  
business plan with good cash flow and solid projections, 
are two ways farmers can demonstrate their business 
skills. It is also important to have complete knowledge and 
understanding of your farm business. 
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Rental/leasing arrangements 

Leasing and renting farmland, and other assets like  
equipment, is common practice in Ontario. The high  
price tags on these items make leasing an attractive 
alternative to ownership. There are both advantages and 
disadvantages to leasing. The reduced capital cost is an 
advantage, but the difficulty of securing long-term leases 
on land and buildings is a disadvantage.

There are various farmland rental arrangements used in 
Ontario. You can rent all or a portion of the land, or lease 
the complete farm including land, buildings, livestock and 
equipment, as an ongoing operation.
 
A successful lease arrangement satisfies both the  
landlord and the tenant. Before entering into a lease,  
the landlord and the tenant should consider not only  
price, but also their compatibility and the fairness of the  
arrangement. A written lease can be as simple or as  
complicated as you want.

Lease provisions

A written lease helps minimize the risk of a  
misunderstanding, and shows a clear commitment on  

the part of both signatories. 
A written lease provides both the landlord and the tenant 
with a record of what they have agreed to. This is especially 
important for crop share leases, where the landlord and 
tenant are sharing costs. A written lease:
• Clarifies the expectations and responsibilities of  
 both parties, and if a dispute occurs it can prevent  
 costly legal action by providing for alternatives to  
 a court proceeding.
• Gives the landlord some protection in the event of  
 an environmental liability.
• Provides a valuable guide to heirs if the landlord  
 or tenant should die.
• Provides documentation for tax purposes.

In general, the landlord (owner/lessor) is responsible for 
maintaining the property and making any permanent  
improvements that increase its value. The operator  
(tenant/lessee) is responsible for the costs of operation, 
repairing items related to the operation, and leaving the 
property in the same condition at the end of the lease  
as it was at the beginning.

Additional Resources 

Further information about leases and leasing can be found 
under the Business Structures section of the OMAFRA  
Agricultural Business Management webpage at 
www.ontario.ca/agbusiness 
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YoUR pRopeRTY

Buy or rent?

Buying a farm is not the only option to get your business 
off the ground. It is a huge investment – it requires a 
substantial down payment and is a long-term commitment. 
Farmland values have generally increased more than 10 
per cent annually since 2007, and in 2012 alone, they 
increased 19 per cent, the highest rate ever. That’s why 
about a third of the farmland in Ontario is rented. 

There are farmers looking to downsize or retire, who  
could be interested in developing a succession plan with a 
new farmer. There are also increasing opportunities to  
access land through organizations or institutions interested 
in having land used productively or specifically to support  
a new farmer, including FarmStart at www.farmstart.ca.  
A new online service called Rentthisland.com acts as  
a matchmaker between landowners and farm operators 
looking to rent land. 

If you do decide to buy, there are several realtors and 
businesses that specialize in farmland transactions. It is 
important to do your research, ask around, and make sure 
the choice you make is the right one for you. 

Selecting a location

If you’ve decided to buy land or a farm, consider its location 
and characteristics. Ask yourself:
• What will the property be used for? 
• Is the soil type and climate appropriate for what I want  
 to grow? Some crops have more tolerance for heavy  
 or moist soils. Some crops will grow well only in the  
 warmer areas of Ontario. 
• Is there an adequate water supply? 
• Is the property close enough to my market if I am  
 going to sell directly to customers? Some enterprises,  
 such as pick-your-own fruit and vegetables, will be  
 better suited if they are located close to urban centres  
 or on main traffic routes. 

Consider all aspects of a new community before buying 
your farm, especially if you will be living on the property. 
Factors such as commuting distances, road quality, fire, 
ambulance and police services, schools, busing and taxes 
will have a profound effect on your new life in rural Ontario. 
Ask yourself:
• How will this move to the country affect my lifestyle  
 and cost of living? 
• How will I benefit from living in a rural community? 

Other considerations

Before you invest in a rural property to start your new 
farm business, consider water and septic systems, waste 
disposal, woodlands, soil and climate. 

Water 
Most people living in rural Ontario get their drinking water 
from wells. Wells can provide a clean and safe supply of 
water pumped from underground water sources. These 
aquifers are recharged by rain and snow that trickles 
through the soil and rock. The area of land where the  
supply of water for a well is replenished is called the  
well’s capture zone.

A clean and plentiful water supply is vital to the success of 
your farm and the health of your family and should not be 
taken for granted. To prevent contamination, a well should 
be properly constructed and maintained, and located at a 
higher elevation than any potential contamination sources 
(e.g. livestock housing, manure storage, etc.). 

Drinking water should be tested three times a year for 
bacteria and once a year for other parameters (e.g.  
nitrate levels). The Ministry of the Environment and  
Climate Change has an excellent website called Drinking 
Water Ontario that has a wealth of information about how 
to keep your well water safe.

Additional Resources 

OMAFRA water management information:  
 www.omafra.gov.on.ca/english/environment/water.htm
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ServiceOntario publications:
 • Best Management Practices: Water Management 
  (BMP07)
 • Best Management Practices: Irrigation Management  
  (BMP08)

Drainage
Ontario landowners have certain rights and 
responsibilities concerning the use of water – which are 
especially important for managing subsurface and surface 
water (i.e. streams and rivers). 

Farm land drainage improves the ability of soil to breathe 
and warm up, providing better conditions for seed  
germination and growth. Drainage improves soil structure 
through better root growth, so more rainfall filters into the 
soil and is available to growing plants.

The Drainage Act allows landowners to install municipal 
drainage systems to carry away unwanted surplus water. 

The Tile Drainage Act makes it possible for individual 
farmers to borrow money from the municipality to install 
tile drains to connect to the municipal drain. Before buying 
a farm, you should check at the municipal office to see if 
there is any drainage assessment involving the property, 
or an outstanding debenture under the Tile Drainage Act 
or Drainage Act. A plan showing the location of municipal 
drains is also available from the municipality.

Landowners also have the right to receive water from a 
natural watercourse as they, or the previous owners, have 
been accustomed to receiving it. Water may be taken  
from a natural watercourse for irrigation, pond filling,  
aquaculture (fish-farming) or other farm purposes,  
provided not more than 50,000 litres is removed daily.  
Beyond this amount, a Permit to Take Water must be  
obtained annually from the Ontario Ministry of the  
Environment and Climate Change.

If you remove water from a natural watercourse,  
a reasonable amount must be allowed to flow downstream. 
A landowner who disrupts a natural watercourse,  
by constructing a dam or installing a culvert, for example, 
or by taking too much water, becomes liable for damages.

Additional Resources 

OMAFRA drainage information: www.ontario.ca/drainage
ServiceOntario publications:
 • Agricultural Drainage Licensing (Factsheet 01-063)
 • Drainage Guide for Ontario 2007 Edition 
  (Publication 0029E)

Farm ponds
A farm pond serves many purposes, including being a 
source of water for livestock, irrigation and a wildlife  
habitat. You should figure out what exactly the pond will  
be used for before digging it, so the site, shape, depth  
and size of the pond meet your needs. Where the water 
comes from and what kind of soil you have also affect the 
pond’s design and location.
 
You must ensure you have all the necessary permits  
before beginning construction on your pond. A good rule of 
thumb is to contact the conservation authority responsible 
for your watershed for advice and guidance on farm ponds 
and the permits required. 

Sewage and waste
Sewage
Most rural homes have on-site septic systems to treat 
household sewage. The conventional septic system in 
Ontario has two main components – a septic tank and a 
leaching bed.

Septic systems should be checked every three years  
and pumped out by a licensed contractor as required.  
All septic waste must be disposed of in an approved  
manner and location. 

A Certificate of Approval is required before constructing,  
installing or altering a septic system in any way. Your  
municipality can provide information on obtaining the  
necessary approvals.

Additional Resources 

OMAFRA septic information: www.ontario.ca/septic 
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Waste
Regular garbage pickup is not available in every rural  
community. Rural waste material that cannot be  
composted, reused or recycled must be taken to the  
local waste transfer station. Hazardous materials such as 
out-dated medications, veterinary products, paints,  
cleaners, lubricants and their containers, used motor oil, 
insulation, pressure-treated lumber and batteries,  
must be taken to a recycling depot or a designated  
hazardous-waste disposal site.

CleanFARMs is a not-for-profit organization that holds  
annual collection days in locations across the province 
where farmers can drop off, at no cost, their obsolete  
pesticides and animal medications. They hold separate  
collection days for agricultural plastic. 

Additional Resources 
 
Waste Disposal: www.ene.gov.on.ca/environment/en/ 
 category/waste_recycling 
ServiceOntario publication:
 •  Agriculture Composting Basics (Factsheet 05-023)
CleanFARMs: www.cleanfarms.ca

Woodlots
Farm woodlots are often part of the farm landscape. 
Forested land provides environmental, social and economic 
benefits to the farm owner. A well-managed forest can also 
be a good source of farm income. 

Woodland stewardship
While traditional forest products like saw logs, fuel wood 
and maple syrup continue to be popular income sources 
for many woodlot owners, there are also opportunities for 
specialty woodland products and services. These include 
niche products such as basswood for carving, black ash 
for basketry and foods such as fiddleheads, wild leeks 
and mushrooms. The forest is also a habitat for medicinal 
plants, and some farmers charge a fee for hunting, fishing, 
hiking, snowmobiling or other trail uses. Depending on what 
your preferences are, there are a host of ways you can 
generate income from your property – but be careful if you 
want to maintain developing trees or natural habitat. 

Woodlot management
Good forestry practices provide improved wildlife habitat, 
recreational opportunities, a pleasant landscape, reduced 
wind speeds and improved water quality, as well as  
commercial forest products.

Forest management and harvesting practices are  
specialized skills, so it’s a good idea to seek professional 
advice to evaluate and manage an existing woodlot or to 
help you start a new one. 

Agroforestry
Agroforestry systems combine agriculture or horticulture 
and forestry practices to produce food, forage, timber and 
other marketable products from farmland. Christmas tree 
and tree nut farms are included in this category.

Agroforestry provides landscape and income  
diversification, environmental protection, wildlife habitat 
improvement and economical, sustainable use of farmland. 
Timberbelts, windbreaks and stream buffers may improve 
water quality and groundwater nitrate levels by absorbing 
farm nutrients and preventing runoff into watercourses. 
Hardwood forest stands may improve the land’s value as 
the trees mature, providing a return on investment over  
a period of time.

Additional Resources
 
ServiceOntario publications:
 • Best Management Practices: Agroforestry Series  
  Volume One – Woodlot Management (BMP18)
 • Best Management Practices: Agroforestry Series  
  Volume Two – Establishing Tree Cover (BMP21) 
 • Best Management Practices: Farm Forestry and  
  Habitat Management (BMP01)
Ontario Woodlot Association: www.ont-woodlot-assoc.org
Ontario Forestry Association: www.oforest.ca
Links to forest-related websites in Canada:  
www.canadian-forests.com
Ministry of Natural Resources and Forestry:  
 www.ontario.ca/mnr
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Soil and climate requirements 
The soil type and climate of the property you are considering  
buying need to be carefully researched, since these will 
strongly influence what kinds of crops you can grow. 

Soil types
Different soil types have different characteristics that  
influence crop growth and how soil needs to be managed. 

Sandy soils are coarse and gritty, and are often referred to 
as light soils. They: 
• are easy to work and can be tilled earlier in the spring.
• are more prone to drought.
• absorb organic matter quickly.

Clay soils are fine-textured and are often referred to as 
heavy soils. They:
• compact or smear if tilled when it’s wet.
• produce inconsistent germination and stunted growth  
 in plants if compacted.
• need lots of organic matter – combined with systematic 
  tile drainage – to improve productivity

Loam and silt loam soils (between sandy and clay) are  
usually the easiest textures to manage. They:
• are suited to the widest variety of field crops.
• contain a moderate level of clay.
• hold moisture and organic matter well.
• form excellent seedbeds and provide a good base for  
 profitable crop production, if not compacted.

Organic (muck) soils are located in low-lying areas on the 
farm. They:
• are black and composed almost entirely of partially  
 decomposed plant material.
• must be drained and managed to preserve the organic  
 features and be productive.

Soil maps are available through ServiceOntario to help you 
determine the soil type on any farm land. 

Moisture requirements
Rainfall is usually plentiful for crops in Ontario. Water  
requirements differ by crop, and adequate rainfall in July 
and August helps maximize crop yields. Winter crops such 

as cereals or canola are planted in late summer or early  
fall, and mature in early summer completing most of their 
growth during times of regular rainfall. Early season  
vegetable crops also use early season moisture. 

Most perennial crops have deep root systems and are 
more tolerant to a lack of rainfall. Crops planted later in the 
season are more susceptible to dry periods.

Temperature requirements 
For most farm crops, the best way to get a good harvest  
is to plant as early in the season as the soil condition  
and crop species allow to promote rapid growth. Of course, 
the earlier you plant, the greater the risk of frost damage  
to seedlings. Recommended planting dates are available  
for each species as a guide. You can also use a soil  
thermometer to determine the optimal temperature  
for planting. 

Crops such as cereals and canola develop best with 
daytime temperatures in the range of 15ºC to 24ºC, while 
crops such as corn and soybeans develop most quickly 
in the 20ºC to 32ºC range. OMAFRA Publication 811, the 
“Agronomy Guide for Field Crops” gives recommendations 
on crop varieties and how to grow them for all the field 
crops normally planted in Ontario.

Additional Resources 

OMAFRA soil management information:  
 www.omafra.gov.on.ca/english/crops/soils/manage.html 
Publications available through ServiceOntario:
 • Best Management Practices Series: Field Crop  
  Production (BMP02)
 • Best Management Practices Series: Managing Crop  
  Nutrients (BMP20)
 • Field Pocket Guide – A Practical Tool to Record Crop  
  Management Activities (Publication 820)
 • Agronomy Guide for Field Crops (Publication 811)
 • Soil Fertility Handbook (Publication 611)
Soil Maps from Agriculture and Agri-Food Canada:  
 http://sis.agr.gc.ca/cansis/publications/surveys/ 
 on/index.html 
Soil Foodweb Canada: www.soilfoodweb.ca
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maRkeTING YoUR FaRm pRoDUCTs

Marketing boards

The sale of many agricultural products in Ontario is 
governed by the province’s regulated marketing system 
through marketing boards. Sales by commodity range  
from less than one million dollars to more than one 
billion dollars. There are 21 marketing boards in Ontario 
with responsibilities for a wide range of agricultural  
products. Marketing plans vary widely amongst boards in 
the degree to which they control how producers sell their 
commodities and how companies who buy raw agricultural 
commodities (i.e. food processors, dealers) source and buy 
their requirements. The Ontario Farm Products Marketing 
Commission (OFPMC) is accountable for marketing boards.
 
All regulatory authority for marketing boards in Ontario 
comes from two pieces of legislation: The Farm Products 
Marketing Act and the Milk Act. This legislation outlines 
the powers and responsibilities of the participants in the 
regulated marketing system. Generally, the purpose of the 
two acts is to:
• stimulate, increase and improve the production or  
 marketing of identified farm products;
• provide for the control and regulation of the producing  
 and marketing of identified farm products within  
 Ontario; and
• under the Milk Act, control the quality of dairy products.

More information on products governed by marketing 
boards is on the Agricultural Marketing Boards in  
Ontario webpage at www.omafra.gov.on.ca/english/ 
farmproducts

Direct marketing

If the sale of your product is not regulated by a marketing 
board, you may sell your product through some form of 
direct marketing. Common types of direct marketing are 
roadside stands or stores, pick-your-own enterprises,  
farmers’ markets, urban stores and direct, online  
ordering by consumers. There is also a growing  
agri-tourism industry, in which farmers welcome visitors 
onto their farms and orchards. 

Value-added agriculture

Value-added agriculture builds on the primary product 
or service of an agricultural business by adding a new 
component with economic value and consumer appeal. 
For example, a fruit farm that normally sells its product to 
a retailer may add value by expanding into pick-your-own, 
direct sales to consumers at their farm or local market  
and/or the sale of jams and jellies made on site.

Information on establishing and managing a value-added 
business is available at www.omafra.gov.on.ca/english/
food/industry/BIB/trade-invest.htm

Additional Resources 

OMAFRA Marketing Information: www.omafra.gov.on.ca/ 
 english/busdev/entrepreneur.html
ServiceOntario publications:
 • Developing a Marketing Plan (Factsheet 10-029)
 • Developing an Agri-Tourism Operation in Ontario  
  (Factsheet 10-027)
 • Managing Risk on Farms Open to the Public  
  (Factsheet 06-087)
Social Media Marketing for Small Business: 
 www.ontario.ca/business-and-economy/social-media- 
 small-business
Starting a Food Processing Business in Ontario:  
 www.omafra.gov.on.ca/english/food/business- 
 development/food-processing/starting.htm
Marketing and Value-Added Ventures: 
 www.omafra.gov.on.ca/english/busdev/entrepreneur.html
Farmers Markets Ontario: www.farmersmarketsontario.com
Ontario Farm Fresh Marketing Association:  
 www.ontariofarmfresh.com
Ontario Marketing Boards Information:  
 www.omafra.gov.on.ca/english/farmproducts
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CRop pRoDUCTIoN BasICs

There are many things to consider before you are ready to 
plant a crop. First of all, the soil, climate and water  
availability must be appropriate for the type of crop you 
want to produce. This factsheet lists some of the main 
areas to consider once you have decided to grow a crop. 

Seed selection
Agricultural seeds have been developed over the years to 
produce a predictable yield of quality grain or forage.  
These crops may have specific disease resistance or 
be adapted to particular climate conditions. Some corn 
hybrid seeds perform especially well in the warm counties 
of Essex and Kent, while others – bred for early maturity 
and cold tolerance – perform well in the cooler Simcoe or 
Renfrew counties. 

Performance trials for agricultural seed varieties are 
published every year and distributed through industry 
magazines and farm supply outlets. There are hundreds of 
different varieties of seeds. Finding the right ones for your 
needs means looking at the trials, and talking to people 
who can best advise you. 

Preparing for planting 
Tillage is any activity that disturbs the soil surface. Tillage 
loosens and aerates soil, incorporates crop residue (the 
leftovers after harvest), fertilizer, manure and herbicides.  
It also controls weeds and prepares a seedbed.

Primary tillage
Using the mouldboard plough has traditionally been the first 
step for seedbed preparation. The plough lifts and fractures 
the soil, incorporating crop residue, manure and fertilizer.

Secondary tillage
Secondary tillage prepares and levels the soil before  
seeding. The timing and amount of secondary tillage  
depends on the season, type of soil, its moisture and the 
crop to be grown. Coarse and medium-textured soils  
seldom require more than one pass with a field cultivator  
or double disc harrow before seeding. 

No-till systems
The main purpose of tillage is to prepare a seedbed.  
In a no-till (also called zero-till or zone-tillage) system,  

tillage is not used. A no-till system requires you to pay  
careful attention to seeding equipment performance and 
crop production details that would otherwise be corrected 
with tillage. These elements include soil drainage, residue 
management, weed control, insect and disease control, 
fertilizer placement and soil compaction.
 
In an effort to be more efficient, farmers and equipment 
companies have also designed equipment to prepare a 
narrow seedbed, plant the seed and often inject a small 
amount of plant food (starter fertilizer) in close proximity to 
the seed all in one operation.

Soil testing 
Fertile soil supplies most of the nutrients essential for 
plant growth. Soil testing provides the best estimate of soil 
fertility, showing which nutrients are present. Then, you can 
match up what you have with what must be added to meet 
the needs of the new crop. You should aim to test fields at 
least once every three years. Sampling methods are critical, 
and a poor sample will result in a faulty and misleading 
test. You can do it yourself or hire a crop consultant who 
includes soil sampling as part of his or her service. 
 
Sampling instructions are available from ServiceOntario. 
Sample boxes and information sheets are available  
directly from any accredited laboratory, and from many 
farm supply outlets, which also sell sampling tubes.  
Accredited laboratories are listed in OMAFRA Publication 
811, Agronomy Guide for Field Crops or on the  
OMAFRA website.

Manure and ploughdown crops (green manure)
Applying livestock manure adds organic matter and plant 
nutrients (nitrogen, phosphorus and potash) to the soil, 
helps build organic matter and maintains a desirable soil 
structure. Corn, canola and grass hay respond best to the 
high levels of nitrogen released by liquid livestock manure. 
When properly applied, manure can significantly reduce 
chemical fertilizer costs.

Underseeding winter wheat with red clover in the spring is 
a common practice for reducing soil erosion, improving soil 
structure and adding nitrogen to the soil for the following 
crop. Clover is usually ploughed down as a green manure 
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crop in the fall, and followed in the spring by a corn crop 
that can use the nitrogen.

Weed control
Weeds are simply plants growing where they are not 
wanted, so any plant interfering with normal crop  
production is a weed.

Unplanted land can rapidly become a serious source of 
weed infestation on adjacent cultivated land. While all 
weeds are a nuisance, most are easily controlled by  
cultivation, tilling or the safe use of herbicides. OMAFRA 
Publication 75, Guide to Weed Control is a comprehensive 
guide to weed management for Ontario farmers, and is 
available through ServiceOntario or the OMAFRA website.

In Ontario, farmers must have a pesticide permit to buy 
most farm herbicides. To obtain a licence, an applicator 
must successfully complete a Grower Pesticide Safety 
Course, designed by the Ministries of the Environment and 
Climate Change and Agriculture, Food and Rural Affairs.  
To apply for this course, contact the Ontario Pesticide  
Education Program, Ridgetown College at 1-800-652-8573 
or visit the website at www.opep.ca.

Weeds that pose a particular hazard to agriculture are 
called noxious weeds. The Ontario Weed Control Act lists 
24 noxious weeds and requires landowners to destroy 
them. If the land is rented, the tenant is considered to be 
the person in possession. If the tenant refuses to destroy 
the noxious weeds, the onus is on the owner to do so.  
If both refuse, the municipality may destroy the weeds  
and make the landowner pay the costs. 
 
Additional Resources 

OMAFRA weed management information:  
 www.ontario.ca/crops
Ontario Weeds – Weed Gallery: 
 www.omafra.gov.on.ca/english/crops/facts/ 
 ontweeds/weedgal.htm
ServiceOntario publication:
 • Guide to Weed Control (Publication 75)

Organic production

Organic farming is aimed at making the most of the  
health and productivity of inter-dependent communities 
of soil life, plants, animals and people. Organic production 
promotes the use of crop rotations and cover crops, and 
encourages balanced host/predator relationships. Organic 
matter is maintained in the soil by adding compost and 
farm manures, plant residues, and diverse crop rotations 
that include cover crops. 

There were 774 farms with certified organic and/or  
transitional production in Ontario in 2011. This represented 
1.5 per cent of all farms in the province. Nationwide,  
two per cent of all farms were certified organic and/or 
transitional production.

The predominant category of certified organic and/or 
transitional products was field crops and hay and it was 
reported by 67.7 per cent of Ontario’s organic farms.

If you choose to have an organic farm, you should have 
it certified by an organic certification body (CB). All inputs 
used on certified organic farms must be approved by the 
CB to ensure they meet the requirements of the Canadian 
Organic Standards. These requirements include natural  
or non-synthetic pest management products, soil  
amendments and fertilizers.

Additional Resources 

OMAFRA Organic Agriculture web pages:  
 www.ontario.ca/organic
Publications available through ServiceOntario:
 • Introduction to Organic Farming (Factsheet 09-077)) 
 • Starting an Organic Farm, (Factsheet 09-073) 
 • Transition to Organic Crop Production  
  (Factsheet 10-001) 
Organic Council of Ontario: www.organiccouncil.ca
Canadian Organic Growers: www.cog.ca 
Ecological Farmers Association of Ontario: www.efao.ca

OMAF_GF2_FarmGuide_E_SB_.indd   22 2015-04-21   11:04 AM



Get a Strong Start – Business Resource Guide for New Farmers
23

Field crops

Ontario’s wide range of soils, climate and geography  
allow for a great diversity of agricultural activities and crop 
production. From the deep, limestone-based soils in the 
southwest, to the shallower, acid lands of the granite-based 
Canadian Shield in the north, and pockets of short-season 
production between Lake Superior and the Manitoba  
border, Ontario farmers grow many crops to feed both 
livestock and humans. 

Corn, soybeans and soft winter wheat are dominant in the 
Great Lakes Basin of southern Ontario, where summer 
temperatures and the length of the growing season  
approach those of the mid-western United States. In  
northern Ontario and the inland regions of central and 
eastern Ontario, grasses and spring grains predominate. 
Canola, originally bred for the cool prairies, is gaining  
popularity as a cash crop. 

Farm crops are grouped into three main classifications – 
forages and pasture, grains and oilseeds.

Forages and pasture
Forages are grasses, legumes and other crops in which 
the whole plant is grown as feed for horses and ruminant 
animals (e.g. cattle, sheep and goats). Forages may be 
harvested and stored in a high moisture-fermented state 
(as silage), or dry (as hay). These crops provide roughage 
to keep the digestive systems of horses and ruminants in 
good working order, and most of the nutrients and energy 
required for their daily maintenance.

Most farmers grow a mixture of grasses and legumes to 
provide a balance of nutrients for the animals, and to  
restore nitrogen and structure to the soil. Legumes can  
take nitrogen from the air, and fix it as nitrates in nodules 
on their roots. These nitrates become available to other 
plants for growth, and to soil microbes (bacteria, etc.) that 
digest the organic plant material into humus, improving the 
texture and water-holding capacity of the soils.

Alfalfa, birdsfoot trefoil, white clover, red clover and kura 
clover are the most common forage legumes. Timothy, 
bromegrass and orchardgrass are the most common  

forage grasses. The species chosen, and the proportion of 
legumes to grasses used, depends on soil condition,  
compatibility of the species, method of harvest and the 
kinds of livestock to be fed. OMAFRA’s Publication 811 – 
Agronomy Guide for Field Crops contains recommended 
mixtures for different situations.

Ontario’s pasture season extends from about May to  
October. Long-term pasture productivity depends on  
selecting a seed mixture that is appropriate for your  
field’s growing conditions and the livestock species being 
pastured. Establishing a good stand, then properly  
fertilizing it and managing livestock grazing are equally 
important factors.

Your goal in pasturing livestock is to get the best production 
from your animals. This can only be accomplished if  
you get the most production from the pasture. The best 
thing to do is match the number of livestock to the  
productive capacity of the pasture, and keep the pasture 
growing at its fastest rate.

As a new farmer, you should join a local Soil and Crop 
Improvement Association to learn more about efficient and 
profitable crop production practices.

Additional Resources 

ServiceOntario publications:
 • Forage Production (Publication 30) 
 • Pasture Production (Publication 19)
 • Pasture Legumes Identified (Factsheet 04-057)

Grains

Corn
Corn is one of Ontario’s most important field crops. Planted 
in the spring, corn is harvested as whole-plant silage for 
livestock feed in September, or as grain in October and 
November. Grain corn is used as livestock feed and in the 
production of breakfast cereal, alcohol, sugar, starches and 
other by-products. 
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Oats and barley
Oats and barley are spring-planted grains used mainly for 
livestock feed. Some oats are grown on contract to cereal 
makers, which may specify varieties and market qualities. 
Straw from oats and barley is used for livestock bedding.  
In some areas of Ontario, oats and barley are planted 
together as “mixed grain” for livestock. 

Wheat
Winter wheat is planted in Ontario between mid-September 
and late October, and harvested in late July or early  
August. Three main classes of winter wheat are grown – 
soft white, soft red and hard red. Although a small amount 
is used for livestock feed, soft varieties are usually grown 
for pastry flour, and hard varieties are for bread flour. 
Because of its value in the marketplace, and certain feeding 
characteristics, wheat is not used as livestock feed unless  
it is downgraded because of quality.

Spring wheat varieties are planted between mid-April and 
mid-May, and harvested in August. Most spring wheat is 
the hard red type and is used mainly for making bread flour. 
It is grown only in the central, eastern and northern parts of 
the province where spring and early summer temperatures 
are cooler. Wheat straw is used as livestock bedding and 
for mulching.

Wheat can be marketed through the Grain Farmers of 
Ontario, local grain elevators/dealers and/or direct to  
the millers. Farmers must obtain a producer number  
from Eleview before selling wheat to a licensed elevator 
or processor. Eleview centralizes grain sale reporting in 
Ontario. Local elevator operators or the Grain Farmers  
of Ontario can explain details of the various marketing  
plans available.

Rye
Rye is grown in Ontario primarily as a cover crop by  
tobacco growers and as a rotational crop by potato  
growers. Cover and rotational crops are not sold, but grown 
and used to re-condition the soil. Rye is also used by the 
distilling industry and, to a small extent, for livestock feed. 
Rye is planted in the fall and either ploughed down as 
green manure in the spring or harvested as grain in July.

Additional Resources 

Eleview: www.eleview.ca
Grain Farmers of Ontario: www.gfo.ca

Oilseeds
Soybeans
Soybeans, Ontario’s largest oilseed crop, are planted in 
May after the greatest frost danger is past, and harvested 
in September-October. Typically more than 809,000 ha  
(2 million acres) of soybeans are grown annually. End uses 
for Ontario soybeans include specialty food grade markets, 
oil production and livestock feed. Soybeans are marketed 
through the Grain Farmers of Ontario.

Canola
Canola is grown primarily for its oil content, with the meal 
by-product used as a protein supplement. Most canola 
is the spring type, seeded in April-May and harvested in 
August-September. A very limited acreage of winter canola 
is planted in late August and harvested the following July. 
Spring canola performs best in the cooler parts of western 
Ontario or in northern Ontario.

White and coloured beans
White and coloured beans are grown for people to eat. 
These crops are planted in late May to early June and  
harvested in late August-September. White beans are 
mostly grown under contract to a licensed grain  
dealer or marketed through the Ontario White Bean  
Producers’ Marketing Board. Coloured beans are usually 
grown under contract to a licensed dealer specializing in 
specific coloured bean species.

Additional Resources 

Grain Farmers of Ontario: www.gfo.ca
OMAFRA website: www.omafra.gov.on.ca/english/crops
ServiceOntario publications:
 • Agronomy Guide for Field Crops (Publication 811)
 • Best Management Practices Series: Field Crop  
  Production (BMP02)
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 • Field Pocket Guide – A Practical Tool to Record Crop  
  Management Activities (Publication 820)
 • Field Crop Budgets (Publication 60)
Organic Field Crop Handbook (Canadian Organic Growers): 
 www.cog.ca/our-services/publications/ 
 organic-field-crop-handbook/ 

Horticultural crops

Horticultural crops include fruits, vegetables, trees, shrubs 
and ornamental plants grown either outdoors or in  
greenhouses. Honey and maple syrup are included here, 
too, for the purpose of this guide.

Regardless of the horticultural crop you want to grow or the 
scale of the enterprise, controlling pests and diseases, good 
crop management, and sound marketing and economic 
practices are essential for success. 

Greenhouses
Success in the greenhouse business requires a well- 
defined market, a good location with the necessary  
amenities (supply of high quality water, energy source and 
easy access to transportation), significant start-up and 
operating capital, a well-planned production system and 
people skills. Greenhouse operations also require  
experience dealing with the mechanical necessities of the 
business – complex heating, lighting, ventilation, growing 
and watering systems. Once the greenhouses are built, 
heat and labour are the owner’s biggest costs. 

An integrated pest management program (IPM) is  
necessary to control pest and diseases in the greenhouse, 
and provide a high quality product for the marketplace. IPM 
is a process in which growers systematically check their 
greenhouses for crop pests and problems, and implement a 
planned system of prevention and control for these pests.

On a small scale, greenhouse growers usually access  
consumer markets directly, growing all or any of the  
vegetable crops, some flowers, potted plants and  
bedding plants. 

Additional Resources 

ServiceOntario publications:
 • Growing Greenhouse Vegetables in Ontario  
  (Publication 836)
 • Crop Protection Guide for Greenhouse Vegetables  
  (Publication 835)
The Ontario Greenhouse Alliance:  
 www.theontariogreenhousealliance.com 

Market gardening
Land requirements for growing fruit and vegetables for the 
fresh produce market can range from part of an acre to 
hundreds of acres. You will need to consider factors like 
customer demand, your own knowledge, and the availability 
of capital, equipment and irrigation water to figure out the 
size and type of enterprise you want.

Although knowing your market and how you will sell your 
product is the top priority in the market garden business, 
pest control is the downfall of many new gardeners.  
Insects, diseases and weeds are relentless. The crop can 
also be affected by weather, pesticide drift, and other  
disorders not caused by pests. Learning to manage these 
perils will result in higher yields and better quality produce.

Fortunately, there are many crop and pest management 
programs and publications offered by the government and 
private industry. Information and manuals for some specific 
crops are available from ServiceOntario and the OMAFRA 
website.

Labour for market gardening
If you become a market gardener, it’s important to consider 
the availability of reliable or experienced labour when  
determining the mix of crops you will grow. 

Ask yourself:
• Will you need to rely on hired labour for some  
 operations? 
• When will they be required? 
• Will you be able to offer steady work through the  
 season, or will there be weeks of intense activity  
 (e.g. planting, harvest) between periods where they  
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 are not required? Some fruits and vegetables are  
 more labour intensive than others. 
• How much are you willing or able to do yourself?

Even pick-your-own (PYO) enterprises require labour to 
erect signs and directional ropes, measure/weigh the 
amount picked, collect fees, maintain the crop, and  
monitor the pickers. Proper training, supervision and  
compensation of staff will pay off in fewer labour problems 
and more satisfied customers.

Good marketing starts with good customer service. Plan for 
your friendliest employees to have the most contact with 
customers. How they meet and serve people may  
determine the operation’s success or failure, so training 
and monitoring your employees is simply good business.

Marketing your produce
The production and business factors influencing your 
enterprise depend on your market. Producing for the fresh 
market (retail or wholesale), pick-your-own (PYO) and 
processing industries each have different requirements. 
Whether you are selling to a wholesaler, providing direct 
store delivery, selling from a roadside stand or running a 
PYO business, a consistent supply of quality product  
delivered on time is essential to maintaining your markets.

Additional Resources 

OMAFRA Crop Information: www.ontario.ca/crops 
Ontario Fruit and Vegetable Growers Association:  
 www.ofvga.org
Ontario Tender Fruit: www.ontariotenderfruit.ca
Grape Growers of Ontario: www.grapegrowersofontario.com
Establishment and Production Costs for Tender Fruit  
 in Ontario: www.omafra.gov.on.ca/english/busdev/ 
 download/tfruitecon
Establishment and Production Costs for Grapes in Ontario:
 www.omafra.gov.on.ca/english/crops/hort/grape
Ontario Soil and Crop Improvement Association:  
 www.ontariosoilcrop.org
Innovative Farmers Association of Ontario: www.ifao.com 

Nursery and landscape plants
Growing ornamental trees and shrubs appeals to many  
rural landowners. On the surface, it seems like planting 
small trees and shrubs, allowing them to grow and selling 
them at a higher price would be an easy way to make a 
living. Of course, it’s not quite that simple.

As in every new enterprise, you must consider which  
species to grow and who will buy them. Ask yourself:
• Will they be grown in the soil or in containers? 
• Will this enterprise supply landscapers, garden centres 
 or sell directly to the consumer? 
• If landscapers and garden centres are your customers,  
 what conditions does it take to become a supplier? 
• If you sell direct to consumers, why will they buy  
 from the farm, rather than from an existing retail  
 garden centre?

Nursery production depends on access to good quality 
irrigation water. You should always test potential sources 
of irrigation water before using them. Water tests should 
include pH, bicarbonates, electrical conductivity (EC) and 
salts such as sulphates, sodium and chloride. There are 
several types of irrigation systems available to growers, and 
an irrigation consultant can help plan the system. A Permit 
to Take Water from the Ministry of the Environment and 
Climate Change will be necessary, if you will be taking more 
than 50,000 litres of water a day.

An Integrated Pest Management (IPM) program, which 
includes regular monitoring of production areas for  
pest problems, is also necessary for producing quality 
nursery plants.

OMAF_GF2_FarmGuide_E_SB_.indd   26 2015-04-21   11:04 AM



Get a Strong Start – Business Resource Guide for New Farmers
27

Humber College, the University of Guelph and the Niagara 
Parks Commission School of Horticulture offer practical 
courses in plant production and maintenance. Home study 
courses in nursery production, business development  
and marketing are also available. Information on the  
production and maintenance of nursery crops in Ontario is 
on the OMAFRA website.

Additional Resources 

Publications available through ServiceOntario:
 • Nursery and Landscape Plant Production and IPM 
  (Publication 383)
Resources on OMAFRA website:
 • Starting a Commercial Nursery in Ontario:  
  www.ontario.ca/crops (click on “Nursery and  
  Landscape” under Specialty Crops)

Honey production
Keeping bees and making honey has been around since 
Egyptian times. Beekeeping is a tough but rewarding job,  
if you have the time and determination to commit to it. 
Those in the industry will tell you that it is a continuously 
learning process. You can have a brilliant year with lots of 
honey production, followed by a terrible year because  
of a harsh winter or an invasion of mites. 

Ontario honey is sold according to grade (Ontario No. 1, 2 
and 3) and colour (white, golden, amber and dark).  
Darker honey tends to have stronger flavours. It is  
available pasteurized or unpasteurized, liquid or creamed, 
or as comb honey. You can also sell honey by nectar 
source, such as clover, basswood, canola, sunflower,  
alfalfa, buckwheat or goldenrod varieties. 

If you want to be a beekeeper in Ontario, you need to  
register with the province at www.omafra.gov.on.ca/ 
english/food/inspection/bees/info_registration.htm

Additional resources

Ontario Beekeepers Association: www.ontariobee.com 

Maple Syrup
Maple syrup is made from the sap of sugar, red and black 
maple trees in late winter and early spring. For hundreds 
of years, people have tapped maple trees to collect the sap 
and then boiled it down to make maple syrup and sugar. 

If you live pretty much anywhere from Thunder Bay to 
Point Pelee, and have maple trees, you can make syrup. 
It’s hard work, and it is done very early in the year. It takes 
approximately 40 litres of maple sap to make one litre of 
maple syrup. The sap is collected in either buckets or via a 
pipeline that runs from the trees to the processing area. 

The sap, which comes out of the tree with a sugar content of 
approximately two per cent, is boiled until it reaches between 
66 per cent and 67.5 per cent sugar content. 

Under government regulations, any maple syrup being 
sold to the consumer or a retail outlet must be graded and 
classified for colour by the producer, packer, or retailer. 
If the product is subsequently repacked, then the person 
who does the repacking must ensure that the product is 
properly graded and classified for colour.

Additional Resources

OMAFRA website: www.ontario.ca/maple
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lIvesToCk pRoDUCTIoN BasICs

New livestock farmers have lots of choices to make: the 
type of livestock to raise, the size of their operation and 
whether they will raise their animals organically, among 
many other things. As a livestock farmer, you may choose 
to go into commercial production, raise show or breeding 
stock, or make it into a hobby, raising livestock for your own 
use and enjoyment. Regardless of the type of production,  
all animals must be kept and raised with proper care. 
Farmers must follow the codes of practice established for 
animal health and welfare. 

Breeding livestock
Each species of livestock has its own reproductive  
characteristics. Within species, some breeds have adapted 
differently over time, becoming more prolific than others. 
Modern livestock managers have learned ways to take 
advantage of these breed and species characteristics for 
profit. Cattle, for example, go into estrus throughout the 
year, with a frequency of 18-24 days. Their gestation period 
is 279 to 290 days. Sheep and goats go into estrus only 
from early fall through early winter with a frequency of 14-
22 days, and have a gestation period of 144 to 153 days. 
Pigs can also go into estrus throughout the year, but with a 
frequency of 20-22 days. Piglets arrive in 112-117 days. 
Horses only go into heat during the spring and summer 
months, with a gestation period of close to a year.

Feeding livestock
Feeding livestock properly can be a daunting task,  
especially figuring out the right mix of proteins,  
minerals and vitamins. Understanding a few basics and 
consulting with livestock advisors and nutritionists will help 
you develop a successful feeding program. 

Animals are classed into three types based on the  
physiology of their digestive systems – ruminants,  
single-stomached animals and hindgut fermenters. 

Ruminants have a four-compartment stomach, and the 
largest is called the rumen. This type of stomach is adapted 
to digesting large amounts of fibrous feeds, known as 
roughages. These animals include cows, sheep, goats, 
deer, elk and bison (buffalo). A big tip-off that an animal is a 
ruminant is if you see them chewing their cud, which  
is the partially digested food that is regurgitated from the 

first stomach compartment and chewed before entering  
the second compartment. Their basic diet includes grasses 
and legumes, supplemented with grains during periods 
when they need more energy, and oilseed meals when they 
need more protein. Vitamins and minerals are added to 
maintain health.

Single-stomached animals, like pigs, are not able to digest 
large amounts of fibre. Their diet consists of high-energy 
grains, balanced with oilseed meals to meet their protein 
needs. Minerals and vitamins are added for structural 
soundness and health maintenance.

Hindgut fermenters like horses and rabbits have a single 
stomach, but digest most fibres in the large intestine.  
Their diets are more like a cow’s than a pig’s. Proteins  
are the building blocks of muscle tissue, and the daily 
requirement for protein increases during periods of  
rapid growth or reproduction. This requirement decreases 
as animals mature and when market animals are  
approaching market weight. 

Managing Manure and Deadstock
The inevitable parts of raising and dealing with livestock  
are manure and livestock mortalities (deadstock). 

Manure
Manure can be a valuable fertilizer for the farm, when 
handled properly. It improves the soil’s organic matter, 
structure and ability to hold water, it is readily available, 
and it contains lots of different and useful nutrients. If it is 
improperly handled, those valuable nutrients can be lost to 
the water, soil and air, and can negatively affect the natural 
environment. 

New producers need to consider how they are going to 
store and apply the manure, as well as what they will do 
about runoff from livestock yards. 

If you will be raising livestock of any kind, you should 
understand the requirements of the Nutrient Management 
Act, which was passed in 2002. The legislation created 
standards for storing and applying nutrients (especially in 
manure) to reduce the potential for environmental damage 
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and improve the economic benefit to the farmer. OMAFRA 
has many resources to help you.

The Environmental Farm Plan program, delivered by the 
Ontario Soil and Crop Improvement Association, is also 
a great tool to help new farmers assess and improve the 
overall environmental performance of their farm site.
 
Deadstock
Every farmer tries very hard to reduce the number of 
animals that die, but it is an inevitable fact of owning a 
livestock operation. That’s why they need to plan for and 
deal with dead farm animals. 

Disposal and management options are outlined in Ontario 
Regulation 106/09 under the Nutrient Management Act, 
2002, which deals with the on-farm disposal of deadstock 
and Ontario Regulation 105/09 under the Food Safety and 
Quality Act, which deals with off-farm disposal (i.e. through 
a licensed collector). These regulations are designed to 
protect the environment, animal health and the food supply. 

Deadstock options include:
• pick-up by a licensed collector service 
• composting 
• incineration 
• disposal vessel 
• burial 
• delivery to a licensed disposal facility
• delivery to an approved waste disposal site 
• delivery to an approved anaerobic digester 
• delivery to a veterinarian for post mortem  
 (and subsequent disposal) 

Livestock producers should be familiar with the specific 
requirements under the regulation(s) and determine their 
preferred option of managing deadstock before they have 
to actually deal with it. Producers must keep written records 
about deadstock disposal for a minimum of two years. 

Additional Resources 

OMAFRA livestock information: www.ontario.ca/livestock
OMAFRA animal health and welfare information:  
 www.ontario.ca/animalhealth

List of livestock organizations: http://apps.omafra.gov. 
 on.ca/english/rural/thelist/help.htm
Farm & Food Care: www.farmfoodcare.org
Organic Livestock Handbook (Canadian Organic Growers):  
 www.cog.ca/shop/index.php?main_page=product_ 
 info&cPath=1&products_id=316
Ontario Society for the Prevention of Cruelty to Animals:  
 www.ontariospca.ca
Canada-Ontario Environmental Farm Plan website:  
 www.omafra.gov.on.ca/english/environment/efp/efp.htm
Ontario Soil and Crop Improvement Association:  
 www.ontariosoilcrop.org
ServiceOntario publications:
 • Best Management Practices Series: Deadstock  
  Disposal (Publication BMP22)

Dairy, beef and veal production

Dairy cattle
In 2014, there were more than 4,000 dairy farmers in  
Ontario who produce $1.8 billion in milk annually (DFO 
fact). New dairy farmers need to have access to significant 
financial resources, production management skills, and 
business know-how. Keeping Ontario dairy cows healthy 
and disease-free is in the best interests of the farmer  
and the dairy industry. That’s why good dairy farmers keep 
up-to-date on a variety of topics, including animal health, 
biosecurity, livestock medicines, and maintaining  
high-quality milk. 

Milking and other daily chores must be completed on a 
very regular schedule, in order to maintain the health of the 
herd, and the production level needed for the best return 
on investment. While advances in technology like robotic 
milking have modernized dairy farming, it is still usually a 
full-time job. 

Holstein cattle make up the majority of dairy cattle in  
Ontario. Jerseys, Ayrshires, Guernseys, Brown Swiss and 
milking Shorthorn cattle make up the balance of the breeds.

Dairy farmers must purchase the right to ship milk  
(i.e. dairy quota) from the Dairy Farmers of Ontario (DFO) 
before any milk may be sold. The cost of purchasing quota 
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is a major factor if you are considering starting a dairy 
enterprise. Entrepreneurs who are seriously considering 
entering the dairy business should contact their local  
DFO field person.

Additional Resources 

OMAFRA dairy information: www.ontario.ca/livestock
Dairy Farmers of Ontario: www.milk.org

Beef cattle
In 2014, there were 19,000 beef farmers in Ontario with 
316,000 cattle, accounting for seven per cent of the 
national herd (Ontario Beef fact). Beef farming generally is 
divided into three enterprise types – cow-calf, feedlot and 
finishing. Cow-calf is the breeding, birthing (calving) and 
growing of calves to weaning age. The growing enterprise 
takes the calves to the next size level, ready to be fed for 
market, and finishing is the final stage before the cattle are 
sent to slaughter for beef. 

Another type of beef farming is the production of purebred 
or crossbred breeding stock for use in commercial herds. 
A great deal of experience and connections within this 
segment of the beef industry is needed before entering 
this type of business. A breeding stock operation is rarely 
appropriate for new farmers.

Cow-calf
The goal of the cow-calf operator is to provide a large, 
healthy calf at as low a cost as possible at weaning time. 
This means selecting strong, good milking cows that calve 
easily without human assistance, and breeding them to the 
type of beef bulls that will give the kind of calves that will 
sell well to finishers.

Feedlot
A feedlot operator buys calves or yearlings weighing  
500-1,000 pounds. These cattle are fed until they reach 
market weights of 1,200-1,400 pounds. This operation is 
sometimes broken into two parts, with one farmer growing 
the cattle on hay or grass for about half of the total gain 

 

(an intermediate stage known as backgrounding), and  
selling to a finisher for the final stage. 

Additional Resources 

OMAFRA beef information: www.ontario.ca/livestock 
BIO: www.biotrack.ca
Forage beef: www.foragebeef.ca
Beef Farmers of Ontario: www.ontariobeef.com

Veal 
There are about 450 veal farms in Ontario that produce 
$110 million in farm-gate income annually (2007 stats 
from OVA). To produce veal, newborn calves (usually dairy 
bulls) are fed a ration designed to finish animals at a weight 
that produces lean, tender meat. The calves are raised 
as either grain-fed veal or milk-fed veal. To be eligible for 
grading as veal, veal carcasses must weigh between  
80-180 kilograms (176-396 pounds). 

Milk-fed veal calves are fed milk replacer and special veal 
feeds with no roughages to ensure the meat is very pale 
in colour. Milk-fed calves are typically marketed at a live 
weight of 220-250 kilograms (485-551 pounds).

Grain-fed veal is the more common type of veal raised in 
Ontario. After weaning, calves are fed a ration of grain and 
protein to produce a rapid growth rate. Small amounts 
of hay or other roughage is fed to maintain the digestive 
system. These calves are fed to reach a finished live weight 
of 275-330 kilograms (606-727 pounds). 

Veal housing includes outdoor hutches used for individual 
calves in the first six weeks of their lives to closely  
monitor feed rations and prevent disease. The calves are 
then moved into either barn stalls or group pens. 

Making a profit for a veal farmer depends on the cost of 
buying calves and feed, reasonable gains, low mortality,  
and the market price of calves and finished animals. 
Finished calves are often sold to abattoirs and processors 
directly or through auction sales facilities. 
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Additional Resources

OMAFRA veal information: www.ontario.ca/livestock
Ontario Veal Association (OVA): www.ontarioveal.on.ca

Pork production

The three stages of modern pork production are farrowing, 
nursery and grow-finish. These stages may be done by one, 
two or three farmers, depending on the types of resources 
available to each and the degree of specialization desired. 
The success of any swine operation hinges on the health of 
the animals. This is why developing and maintaining a strict 
biosecurity protocol to maintain sanitary conditions on the 
farm is of primary importance for a herd of any size.

Breeds
The most common breeds found on commercial farms are 
Yorkshire, Duroc, Landrace and Hampshire. Each has  
different characteristics related to the speed of their growth 
and the quality of meat produced, among other things. 

Farrowing
These operations typically take the process from  
breeding the pigs through gestation to farrowing,  
or the birth of piglets. Sows (female pigs) typically have  
10 to 12 piglets in a litter, and can give birth to two litters  
a year. Making sure the sows and as many piglets as  
possible survive and thrive are the biggest goals of the  
farrowing operation. 

Nursery 
Keeping weaned piglets healthy, properly fed and watered 
in a clean, dry, warm environment is essential for your  
successful swine operation. Piglets are weaned into a  
draft-free and suitably ventilated area with an air  
temperature of 28ºC and 30ºC. Daily temperatures  
can vary by no greater than one degree Celsius (ºC).  
This temperature is reduced by about one degree per  
week until a normal room temperature of about 20ºC is  
attained. In facilities where temperature is more difficult  
to maintain, producers use hovers or heat lamps to  
create a microclimate. 

Grow-finish
A pig being grown out to market weight takes about 16 
weeks. Pigs are typically placed at 25-30 kilograms of body 
weight into a warm, dry, draft-free and suitably ventilated 
area with an air temperature of 22ºC-24ºC. Again the 
temperature is slowly reduced over time to about 16ºC.
All pigs must be provided with enough space to meet the 
minimum standards outlined in the Recommended Code of 
Practice for the Care and Handling of Farm Animals: Pigs. 
Most pig producers check their animals a minimum of 
twice per day, paying special attention to look for sick pigs, 
non-functioning waterers and feeders, and air quality.

As with most livestock operations, providing pigs with  
adequate nutrition and housing while maintaining their 
good health and having a focused marketing plan make  
the best combination for a profitable farm. 

Additional Resources 

OMAFRA swine information: www.ontario.ca/livestock
Ontario Pork: www.ontariopork.on.ca 

Poultry production

In Ontario, laying hens, chickens, broiler breeders and 
turkeys are all supply-managed commodities if they are 
produced in large enough quantities. This means that  
quota (the right to market the products from these  
commodities) must be purchased before starting the  
enterprise. The purpose of supply management is to 
provide stability in a highly volatile market. Legislation and 
regulations are in place to govern these marketing systems 
to match up production and demand, provide minimum 
pricing for the farmer and control imports through tariffs. 

With restricted entry, and the high cost of quota,  
commercial poultry production is an expensive industry  
to get into. There are more than 1,000 chicken farmers,  
185 turkey farmers and 430 egg farmers in Ontario.  
The sale of birds and eggs is regulated through the various 
marketing boards.
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The Ontario poultry industry also includes flocks of  
waterfowl (ducks and geese), game birds (pheasants,  
partridge, quail), ratites (ostriches and emus) and pigeons.
 

Small flock poultry production
Laying hens
If you want to own birds without buying quota, you can only 
have 99 laying hens per premise. 

All eggs sold, except at the farm gate, must be graded at a 
Canadian Food Inspection Agency (CFIA) regulated grading 
station. Only Grade A eggs may be sold for table use, and 
cracked eggs go for further processing and pasteurization 
because of the risk of bacterial infection.

Meat birds
Meat birds can be classified into various weight categories 
depending on the species. Chickens have the following 
weight categories: cornish hens (1.2-1.6 kg), broilers  
(1.6-2.4 kg), roasters (2.4-3.7 kg). Weight categories for 
turkeys are: broiler turkeys (up to 6.2 kg), heavy hen  
turkeys (6.2-10.8 kg), tom turkeys (10.8 kg and up).

If you want to raise broiler chickens without quota, you are 
allowed 300 broiler chickens per person and premise per 
year. If you want to slaughter chickens for your own use, 
you can do so on the farm. If you want to sell the meat,  
you need to take them to a licensed slaughter facility where 
they can be inspected. You must also register as a small 
flock grower, prior to getting your chicks. This process can 
be completed online, or with the assistance of the broker 
dealer where the chicks are purchased.

Turkeys
If you want to raise turkeys, fewer than 50 birds can be 
produced without quota. Farmers are not required to  
register with the turkey board. However, dealers, hatcheries 
and custom kill plants must report to the Turkey Farmers  
of Ontario office the number of birds they sell or process 
and report the addresses, townships and counties of the 
people who sell to them.

Large flock poultry production
Laying hens
The typical commercial egg producer owns about 20,000 
birds, although some operations may exceed 100,000  
laying hens. The layer starts laying eggs at about 19 weeks 
of age, lays for 52 weeks and produces about 325 eggs  
in that time.

Meat birds
Broiler chickens are in the barn for five to eight weeks to 
reach a live weight of 1.7-3.8 kg. The meat turkey is in the 
barn for 80 to123 days to reach a live weight of 5.25-15 
kg. The broiler breeder lays fertile eggs for about 40 weeks, 
laying about 150 eggs in her life to produce about 108 
saleable chicks. 

Housing for these birds is in buildings with controlled 
ventilation and lighting. Building costs can be quite high for 
these structures, which can be single or multiple storeys. 
The buildings are usually highly computerized and  
automated to keep temperature, ventilation, carbon dioxide 
levels and humidity controlled. Egg collection and egg 
packing is often automated, allowing a small number of 
people to effectively manage very large flocks.

Manure and deadstock management of these larger  
operations is subject to Nutrient Management Act  
regulations to ensure the safe and effective use of manure 
and on-farm disposal of dead birds. Information about this 
act and others can be obtained on the OMAFRA website.

Additional Resources 

OMAFRA poultry information: www.ontario.ca/livestock
ServiceOntario publications:
 • Biosecurity Recommendations for Commercial  
  Poultry Flocks in Ontario (Factsheet 05-077)
 • Biosecurity Recommendations for Small Flock Poultry  
  Owners (Factsheet 015879)
Chicken Farmers of Ontario: www.ontariochicken.ca
Egg Farmers of Ontario: www.getcracking.ca
Ontario Broiler Hatching Egg and Chick Commission: 
  www.obhecc.com
Turkey Farmers of Ontario: www.ont-turkey.on.ca
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Horses

Horses have the same requirements for energy, protein, 
vitamins and minerals as other animals but differ in the 
type and function of its digestive system. They are neither 
ruminants (like cows) nor non-ruminants (like pigs). Horses 
digest some of their feed with enzymes in the foregut, and 
some of the feed (mostly more fibrous material like hay or 
pasture grasses) ferments over two to three days in the 
hindgut, or caecum and large intestine. 

As with any farming enterprise involving animals, horse 
farmers must decide whether to grow their own feed,  
have it custom grown, or rent the land to a tenant to farm. 
This decision is an economic one, based on the cost of  
providing feed to the horses. If you only keep a few horses, 
it may make more sense to buy hay than to own the  
expensive machinery to harvest. Purchasing hay also gives 
horse owners more flexibility in years when the weather 
makes it difficult to make good hay. 

There are several different kinds of horse businesses in 
Ontario, but the most common ones are described below. 

Boarding stables and riding schools
Owners of small farms often consider boarding horses or 
operating a riding school to earn income. These can be  
legitimate rural businesses if the owner has the facilities, 
the means and the skills to run such an enterprise.  
There are minimum safety standards for activities  
including coaching, trail rides, equine assisted learning  
and pony rides.

If you are thinking of starting up a riding school, you should 
also be aware of Ontario’s Horse Riding Safety Act, which 
was put in place in 2001 to keep all horse riders safe, and 
especially children under 18. The act includes such safety 
measures as wearing a helmet, having proper footwear,  
and making sure the tack (i.e. reins, saddle) is properly 
fitted on the horse.

You also need to think of what kind of liability insurance 
you’ll need, what fees you will charge, and be ready to  
deal with many different kinds of people. 

Breeding 
Breeding horses is a fairly specialized business. Quality 
breeding stock is expensive, and the clientele varied,  
depending on the type and quality of horses being bred. 
Successful breeders know the industry they are breeding 
for, and the customers they can attract.

Racing
There are two types of horse racing in Ontario – standard 
bred and thoroughbred. In standard bred racing, the horse 
is harnessed and either trots or paces. In thoroughbred  
racing the horse is saddled. 

The Ontario Racing Commission (ORC) is in charge of  
regulating the horseracing industry in the province,  
including licensing racetracks and participants. The ORC 
reports to the Ministry of Agriculture, Food and Rural Affairs 
and assists the ministry in its strategic priorities.

Additional Resources 

OMAFRA horse information: www.ontario.ca/livestock
Ontario Equestrian Federation: www.horse.on.ca
Horse Canada: www.horse-canada.com
Ontario Harness Horse Association: www.ohha.ca
Ontario Racing Commission:  
 www.ontarioracingcommission.ca
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Sheep

Ontario had the largest breeding flock in Canada in 2013 
with 185,600 mature breeding ewes and 27,100 breeding 
replacements. It also accounted for half the national total  
of lamb and sheep slaughter. 

Commercial sheep production is like beef cow-calf  
production, except everything is scaled down, and it is 
possible for some sheep breeds to have more than one 
lamb crop per year. The physiology and nature of sheep are 
much different than cattle, so there are also differences in 
the way they are managed.

When starting in the sheep industry, it is important to figure 
out the production system you will use and the product(s) 
you will be selling before choosing what breed you will 
raise. Figuring out your business model and finding the 
sheep breed that best fits it is much easier than choosing  
a breed that doesn’t work with what you want to do. 

Lambs for meat
In the most common type of sheep farm, the producer 
keeps a flock of ewes and raises lambs primarily for  
meat production. Unlike cow-calf producers, most sheep 
producers finish their own lambs to market weight  
and condition. 

The most popular breeds tested in Ontario on the genetic 
evaluation program are Polled Dorset, Suffolk, Rideau Arcott 
and their crosses. The advantage of choosing among these 
breeds when you are starting out is that there is more 
information available regarding how they perform. 

You don’t need a lot of land to start a sheep farm. Smaller 
farmers can rent land, buildings and equipment to cut  
down on initial costs. Feed can be purchased or harvested 
on your land by a custom operator. If the sheep are  
pastured in the summer time, they need shade. For  
lambing, it is a good idea to have mothering pens to allow 
pregnant ewes a couple of stress-free days to lamb, and 
bond with the lamb. Hypothermia is the main cause  
of lamb losses, so insulation is a must if the sheep are 
lambing winter and very early spring. 

A big consideration if you are looking at starting a sheep 
farm is predation. Losses due to dog or coyote predation 
can be devastating, so it is a good idea to figure out ahead 
of time how you will deal with it. 

Among the ways to prevent predation losses are: keeping 
a strong and healthy flock; dealing with deadstock quickly; 
using dogs, donkeys, llamas or horses as guard animals; 
installing electrified fences; using noisemakers such as 
bells on the sheep or aluminum pans around the pasture. 
The size of your flock will indicate the practicality of each of 
these methods. Some will work better than others, and you 
may need to combine some of them for the best results. 

Dairy sheep
A small but growing type of farm enterprise is that of 
milking sheep. Because it has a higher percentage of 
solids, most sheep milk is processed into cheese. As 
sheep cheese has become more popular, more people are 
interested in milking sheep. Similar to other dairy animals, 
important things to consider for sheep are individual and 
herd health, proper housing and milk safety and quality. 

Wool production
All sheep must be shorn in the late winter or early spring, to 
relieve them of heat stress and reduce parasites. The wool 
is usually sold to the Canadian Cooperative Wool Growers 
(CCWG), which in turn, sell it to the textile industry.

There are a number of custom shearers who travel across 
the province shearing sheep. These are well known by local 
shepherds, by the CCWG and the Ontario Sheep Marketing 
Agency (OSMA).

Additional Resources 

OMAFRA sheep information: www.ontario.ca/livestock
Ontario Sheep Marketing Agency: www.ontariosheep.org 
Canadian Co-operative Wool Growers: www.wool.ca
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Goats 

Ontario’s goat industry is growing, with the dairy sector  
being responsible for most of the increase. Ontario  
accounts for about half the national herd of 225,000  
animals, according to the 2011 Census of Agriculture. 

Success in goat farming depends on the needs of the  
individual type of goat being grown. Goats are excellent 
grazers, and are raised primarily on pasture during the 
growing season, and in open confinement during the  
winter. Forages, especially hay, form the main part of their 
diet. Their diet is supplemented with vitamins and minerals 
at all stages, and with grain according to their energy needs 
at any particular time.

Goats are raised for their milk (dairy) meat and fibre  
(angora). Basic building and land requirements for goats 
are the same as for sheep (see previous).

Dairy goats
There were 225 licensed goat facilities in Ontario in 2013, 
and this province accounted for more than three-quarters 
of milk production in the country. Goat milk, like cow’s  
milk, is regulated in Ontario under the Milk Act. This  
means the milk must be produced in facilities that are 
sanitary and approved by milk inspectors. Milk is tested for 
bacteria and other factors, and can be rejected if quality  
is below standard.

There are licensed buyers of goat milk in Ontario. Some  
of this milk finds its way into the fresh market and is  
available in grocery stores. Some goat milk goes to  
hospitals because of its digestibility and hypoallergenic 
qualities. The balance is processed into cheese, yogurt  
and ice cream. Some even goes into soap and other skin 
care products.

Meat goats
In 2012, Ontario accounted for about 70 per cent of the 
goats slaughtered in provincial plants in Canada. In 2013, 
there were 13.6 per cent more kids sold through the live 
auction than in 2012 and there has been a 54 per cent 
increase since 2010. Prices for kids were quite volatile  

on a month-to-month basis through the last three years, 
but were moving up in early 2014. 

Goat meat is called chevon, and is in high demand  
during certain religious holidays and festivals. Male kids 
from dairy goat herds supply most of this meat. These are 
often purchased as weaned kids by feedlot owners, who 
market them through appropriate outlets.

Angora goats
The wool of angora goats is called mohair. It is dyed  
and spun into specialty yarns for knitting into very fine 
sweaters, scarves, hats and other garments. This industry 
is comprised mainly of hobbyists, many of whom dye,  
spin and knit their own products. Angora goats can  
make an interesting part-time enterprise for the new  
or hobby farmer.

Additional Resources 

OMAFRA goat information: www.ontario.ca/livestock
Ontario Goat: www.ogba.ca
Canadian Meat Goat Association:  
 https://canadianmeatgoat.com

OMAF_GF2_FarmGuide_E_SB_.indd   35 2015-04-21   11:04 AM



Get a Strong Start – Business Resource Guide for New Farmers
36

alTeRNaTIve FaRmING

New or part-time farmers often look for opportunities that 
can be carried out on a small land base on a part-time 
basis, or with a high income potential. Non-traditional crop 
or animal species can lend themselves to one or more of 
these categories.

Existing farmers often look to alternative (non-traditional) 
crops or livestock to:
• diversify their existing business and income base
• satisfy a market niche
• create employment opportunities for other family  
 members
• make use of unused or underutilized facilities,  
 buildings or land

An alternative or non-traditional enterprise might be 
described as any venture that is unusual or not normally 
carried out in an area. Cranberries, for example, could be 
considered an alternative crop for eastern Ontario,  
where there is only a small amount of production, but not 
for Muskoka, where there are thriving cranberry farms. 
Bison could be an alternative to cattle anywhere in Ontario 
because the population of farmed bison is very low in  
the province.

Alternative crops
Ginseng, garlic and many different kinds of herbs  
including lavender and echinacea and St. John’s Wort are 
all interesting alternatives for newcomers to farming in 
Ontario. Ginseng, for example, has some 140 growers and 
Ontario has the largest production base in North America 
for this crop. The Ontario Lavender Association was  
recently formed to provide support to the 30 farms that 
make up its membership. 

World crops – including okra, yard long beans, fuzzy melon 
and Chinese hot peppers – are becoming popular as well.  
A study from the Vineland Research and Innovation  
Centre showed that there’s a potential $400 million per 
year market in the Greater Toronto area alone that’s hungry 
for South Asian food. 

Alternative livestock
Like alternative crops, alternative livestock like bison,  
deer, elk and rabbits are another way that newcomers are 
getting into farming. There is even a 250-head water  
buffalo milking herd in eastern Ontario. 

Alternative livestock, like regular livestock can be raised  
for milk, meat, velvet (deer), fur or wool (llama, alpaca). 
Aquaculture, or fish farming is also a viable alternative, 
although start-up costs are substantial.

Additional Resources on Alternative Crops

OMAFRA specialty crop information: www.ontario.ca/crops 
Vineland Research and Innovation Centre:   
 www.vinelandresearch.com

Additional Resources on Alternative Livestock

OMAFRA alternative livestock information:  
 www.ontario.ca/livestock
Bison: Canadian Bison Association website:
 www.canadianbison.ca/producer/index.htm
National Bison Association: www.bisoncentral.com
Deer and Elk: Canadian Cervid Alliance: www.cervid.ca
Rabbits: Ontario Rabbit: www.ontariorabbit.ca
Fishing Farming (Aquaculture): Alma Aquaculture Research 
Station: www.aps.uoguelph.ca/aquacentre/ 
Ontario Camelid Association (llamas and alpacas):  
 www.ontariocamelids.org
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aDDITIoNal ResoURCes

An alphabetical list to all references and resources listed 
throughout this guide, including applicable websites,  
publications and fact sheets. 

General Inquiries

OMAFRA
General agricultural inquiries 
Ontario Ministry of Agriculture, Food and Rural Affairs 
(OMAFRA)
Head Office location
1 Stone Road West 
Guelph ON N1G 4Y2

Agricultural Information Contact Centre
Telephone: 1-877-424-1300
Email: ag.info.omafra@ontario.ca
Website: www.ontario.ca/accessomafra

OMAFRA Publications
The Ontario Ministry of Agriculture, Food and Rural Affairs 
produces a wide range of publications and factsheets in 
addition to those suggested. Current publications and  
factsheets are listed in the OMAFRA online products 
catalogue. Go to www.ontario.ca/OMAFRA (click on the 
“Publications” tab). 

Publications can be picked up at ServiceOntario  
Centres throughout Ontario, or ordered:

Online at www.ServiceOntario.ca/publications

By phone through the ServiceOntario Contact Centre
Telephone: 1-800-668-9938
TTY: 1-800-268-7095  

Resources listed alphabetically  
by topic

Agriculture, Food and Rural Organizations
A list of organizations is published on the OMAFRA website: 
 www.ontario.ca/OMAFRA (search for ‘the LIST’) 

Agricultural and Rural Statistics
Statistics on the OMAFRA website:  
 www.omafra.gov.on.ca/english/stats/welcome.html
Statistics Canada websites: www.statcan.gc.ca
2011 Census of Agriculture:  
 www.statcan.gc.ca/ca-ra2011/index-eng.htm

Alternative Crops
OMAFRA specialty crop information: www.ontario.ca/crops 
Vineland Research and Innovation Centre:  
 www.vinelandresearch.com 

Alternative Livestock
OMAFRA alternative livestock information:  
 www.ontario.ca/livestock
Bison: Canadian Bison Association website:
 www.canadianbison.ca/producer/index.htm 
National Bison Association: www.bisoncentral.com
Deer and Elk: Canadian Cervid Alliance: www.cervid.ca
 Farming Wapiti and Red Deer, Haigh, Jerry C. & Hudson,  
 Robert J., ISBN 0-8016-6787-9
Rabbits: Ontario Rabbit: www.ontariorabbit.ca
 Rabbit Production, Ninth Edition, McNitt, James I.,  
 Patton, Nephi M., Cheeke, Peter R. & Lukefahr,  
 Steven D., ISBN 0-8134-3167-0
Fishing Farming (Aquaculture): Alma Aquaculture  
 Research Station: www.aps.uoguelph.ca/aquacentre/ 
 aars/aars.html 

Animal Health and Welfare
OMAFRA animal health and welfare information:  
 www.ontario.ca/animalhealth
Farm and Food Care: www.farmfoodcare.org 
Ontario Society for the Prevention of Cruelty to Animals:  
 www.ontariospca.ca

Beef Cows and Cattle
OMAFRA beef information: www.ontario.ca/livestock 
BIO: www.biotrack.ca 
Foragebeef: www.foragebeef.ca
Beef Farmers of Ontario: www.ontariobeef.com 

Budgets and Cost of Production
OMAFRA Agricultural Business Management: 
  www.ontario.ca/agbusiness
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Publications available through ServiceOntario:
 • Preparing Business Plans (Factsheet 08-051)
 • Ontario Farm Record Book (2004) (Publication 540) 
 • Field Crop Budgets 2010 (Publication 60)
 • Farm Financial Analysis and Planning Workbook  
  (Publication 37)

Business Structure and Plans
OMAFRA Business Structure Information (Farm  
 Partnerships, Corporations, Joint Ventures,  
 Co-operatives): www.omafra.gov.on.ca/english/busdev/ 
 businessstructure 
Publications available through ServiceOntario:
 • Preparing Business Plans (Factsheet 08-051)
 • Developing a Marketing Plan (Factsheet 10-029)
 • Developing an Agri-Tourism Operation in Ontario  
  (Factsheet 10-027)
 • Choosing a Business Consultant (Factsheet 09-033)

Dairy Cattle
OMAFRA dairy information: www.ontario.ca/livestock
Dairy Farmers of Ontario: www.milk.org

Deadstock
OMAFRA deadstock information: www.ontario.ca/deadstock
ServiceOntario publication:
 • Best Management Practices Series: Deadstock  
  Disposal (Publication 0BMP22E)

Drainage
OMAFRA drainage information: www.ontario.ca/drainage
ServiceOntario publications:
 • Agricultural Drainage Licensing (Factsheet 01-063)
 • Drainage Guide for Ontario 2007 Edition  
  (Publication 0029E)
 • Cropland Drainage: BMP25E

Environmental Farm Plan
Canada-Ontario Environmental Farm Plan website:  
 www.omafra.gov.on.ca/english/environment
Ontario Soil and Crop Improvement Association:  
 www.ontariosoilcrop.org

Farm Business Registration and Farmland Property  
Tax Programs
OMAFRA Farm Property Class Tax Rate Program:  
 www.omafra.gov.on.ca/english/policy/ftaxfaq
Agricorp: www.agricorp.com/en-ca/Programs/FBR/ 
 Pages/Overview
Federal Taxes 
Canada Revenue Agency: www.cra-arc.gc.ca

Field Crops
OMAFRA crop information: www.ontario.ca/crops
ServiceOntario publications:
 • Agronomy Guide for Field Crops (Publication 811)
 • Best Management Practices Series: Field Crop  
  Production (BMP02)
 • Field Crop Protection Guide (Publication 812)
 • Field Pocket Guide – A Practical Tool to Record Crop  
  Management Activities (Publication 820)
 • Pesticide Drift from Ground Applications  
  (Factsheet 11-001)

Food Safety and Traceability
OMAFRA Food Safety and Traceability information:  
 www.ontario.ca/foodsafety

Foodland Ontario
Foodland Ontario website: www.ontario.ca/foodland

Forages
Publications available through ServiceOntario:
 • Forage Production (Publication 30) 
 • Pasture Production (Publication 19)
 • Pasture Legumes Identified (Factsheet 04-057)
 • Pasture Grasses Identified (Factsheet 06-095)
 • Kura Clover a New Pasture Legume for Ontario  
  (Factsheet 98-049)

Forested Land
ServiceOntario publication:
 • Best Management Practices: Farm Forestry and  
  Habitat Management (BMP01)
Links to forest–related websites in Canada:  
 www.canadian-forests.com
Forests Ontario: www.oforest.ca
Ministry of Natural Resources and Forestry:  
 www.ontario.ca/mnr
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General Farm Organizations
Christian Farmers Federation of Ontario:  
 www.christianfarmers.org
Ontario Federation of Agriculture: www.ofa.on.ca
National Farmer’s Union (Ontario): www.nfuontario.ca

Goats
OMAFRA Goat information: www.ontario.ca/livestock
Ontario Goat: www.ogba.ca

Grain Crops
Eleview: www.eleview.ca
Grain Farmers of Ontario: www.gfo.ca

Greenhouses 
The Ontario Greenhouse Alliance:  
 www.theontariogreenhousealliance.com 
ServiceOntario publication:
 • Growing Greenhouse Vegetables in Ontario  
  (Publication 836)
 • Crop Protection Guide for Greenhouse Vegetables  
  (Publication 835)

Horses
OMAFRA horse information: www.ontario.ca/livestock
Ontario Equestrian Federation: www.horse.on.ca

Horticulture Crops
OMAFRA Crop Information: www.ontario.ca/crops 
Establishment and Production Costs for Tender  
 Fruit in Ontario: www.omafra.gov.on.ca/english/ 
 busdev/download/tfruitecon.htm
Establishment and Production Costs for Grapes in Ontario:
 www.grapegrowersofontario.com/sites/default/ 
 files/thegrowers/documents/2009GrapeCostof 
 Production_000.pdf
Ontario Fruit and Vegetable Growers’ Association:  
 www.ofvga.org 
Ontario Tender Fruit Producers Marketing Board:  
 www.ontariotenderfruit.ca
Grape Growers of Ontario:  
 www.grapegrowersofontario.com
Ontario Soil and Crop Improvement Association: 
 www.ontariosoilcrop.org
Innovative Farmers Association of Ontario: www.ifao.com

Livestock
OMAFRA livestock information: www.ontario.ca/livestock
OMAFRA animal health and welfare information:  
 www.ontario.ca/animalhealth
List of livestock organizations: http://apps.omafra.gov. 
 on.ca/english/rural/thelist/help.htm
Farm and Food Care: www.farmfoodcare.org 

Managing Farm Labour
OMAFRA Human Resources Information:  
 www.ontario.ca/agbusiness
ServiceOntario publications:
 • Canada Pension Plan (Factsheet 10-075)
 • Creating and Implementing a Human Resource  
  Management Plan (Factsheet 07-005)
 • Paying Wages to Farm Family Members 
  (Factsheet 11-015)
 • Agricultural Employees Protection Act  
  (Factsheet 03-045)
Canada Pension Plan (CPP): 
 www.servicecanada.gc.ca/eng/services/pensions/cpp
Custom Work Rates survey: available at OMAFRA field  
 offices or on website
Employment Insurance (EI): 
 www.servicecanada.gc.ca/eng/sc/ei/index
Human Resources Management for Employers:  
 www.jobsetc.gc.ca
Ministry of Labour – Occupational Health and Safety  
 Act Information for Farming Operations:  
 www.labour.gov.on.ca/english/hs
Ontario Farm Safety Association: www.farmsafety.ca 
Ontario Ministry of Labour: www.labour.gov.on.ca
Workplace Safety and Insurance Board: www.wsib.on.ca

Managing Risk
ServiceOntario publications:
 • Managing Commodity Price Risk Using Hedging  
  and Options (Factsheet 08-053)
 • Managing Risk in Agriculture (Publication 0810) 
Agricorp: www.agricorp.com 
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Marketing 
OMAFRA Marketing Information:  
 www.omafra.gov.on.ca/english/busdev/entrepreneur.htm
ServiceOntario publications:
 • Managing Risk on Farms Open to the Public 
  (Factsheet 06-087)
 • Developing a Marketing Plan (Factsheet 10-029)
 • Developing an Agri-Tourism Operation in Ontario  
  (Factsheet 10-027)
 • Direct Farm Marketing in Ontario – A Primer  
  (Factsheet 11-011)
 • Customer Service Strategies That Work  
  (Factsheet 11-017)
Social Media Marketing for Small Business:  
 www.ontario.ca/business-and-economy/social- 
 media-small-business
Farmers Markets Ontario: www.farmersmarketsontario.com
Ontario Farm Fresh Marketing Association:  
 www.ontariofarmfresh.com
Ontario Marketing Boards contact information:  
 www.omafra.gov.on.ca/english/farmproducts/ 
 factsheets/marketing.htm

Naming Your Business
ServiceOntario Services for Businesses:  
 www.appmybizaccount.gov.on.ca

New Entrants/Farmers
Starting a Farm in Ontario Business Information Bundle:  
 www.ontario.ca/newfarmer
OMAFRA new farmer and succession planning information:  
 www.ontario.ca/agbusiness
FarmStart: www.farmstart.ca
FarmLINK: www.farmLINK.net
Agricultural Management Institute:  
 www.takeanewapproach.ca

Nursery and Landscape Plants
ServiceOntario publication:
 • Nursery and Landscape Plant Production and IPM  
  (Publication 383)
Resources on OMAFRA website:
 • Starting a Commercial Nursery in Ontario:  
  www.ontario.ca/crops (click on “Nursery and  
  Landscape” under Specialty Crops) 
Landscape Ontario: www.landscapeontario.com

Organic Farming
OMAFRA Organic Agriculture web pages  
 www.ontario.ca/organic
ServiceOntario publications:
 • Introduction to Organic Farming (Factsheet 09-077)) 
 • Starting an Organic Farm, (Factsheet 09-073) 
 • Transition to Organic Crop Production  
  (Factsheet 10-001) 
Organic Council of Ontario: www.organiccouncil.ca
Canadian Organic Growers: www.cog.ca 
Ecological Farmers of Ontario: www.efao.ca

Pest Management
OMAFRA pest management information:  
 www.ontario.ca/crops
Ontario Pesticide Education Program:  
 www.opep.ca 
ServiceOntario publications:
 • Best Management Practices: Integrated Pest  
  Management (BMP09)
 • Best Management Practices: Pesticide Storage,  
  Handling and Application (BMP13)

Pigs
OMAFRA swine information: www.ontario.ca/livestock
Ontario Pork: www.ontariopork.on.ca

Poultry
OMAFRA poultry information: www.ontario.ca/livestock
ServiceOntario publications:
 • Biosecurity Recommendations for Commercial  
  Poultry Flocks in Ontario (Factsheet 05-077)
 • Biosecurity Recommendations for Small Flock  
  Poultry Owners (Factsheet 05-079)
Chicken Farmers of Ontario: www.ontariochicken.ca
Egg Farmers of Ontario: www.getcracking.ca
Ontario Broiler Hatching Egg and Chick Commission:  
 www.obhecc.com
Turkey Farmers of Ontario: www.ont-turkey.on.ca

Sheep
OMAFRA sheep information: www.ontario.ca/livestock
Ontario Sheep Marketing Agency: www.ontariosheep.org
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Soil & Crops
OMAFRA soil management information:  
 www.ontario.ca/crops
ServiceOntario publications:
 • Agronomy Guide for Field Crops (Publication 811)
 • Best Management Practices Series: Field Crop  
  Production (BMP02)
 • Best Management Practices Series: Managing  
  Crop Nutrients (BMP20)
 • Field Crop Protection Guide (BMP0812)
 • Field Pocket Guide – A Practical Tool to Record  
  Crop Management Activities (Publication 820)
 • Field Crop Budgets (Publication 60)
 • Nutrient Management Act: Liquid Manure Removal  
  from Storage (Factsheet 04-037)
 • Soil Fertility Handbook (Publication 611)

Soil Maps from Agriculture and Agri-Food Canada:  
 http://sis.agr.gc.ca/cansis/
Soil Foodweb Canada: www.soilfoodweb.ca

Veal Calves
OMAFRA veal information: www.ontario.ca/livestock
Ontario Veal Association (OVA): www.ontarioveal.on.ca

Water Management
OMAFRA water management information:  
 www.ontario.ca/crops
 www.omafra.gov.on.ca/english/environment/water.htm 
ServiceOntario publications:
 • Best Management Practices: Water Management  
  (BMP07)
 • Best Management Practices: Irrigation Management  
  (BMP08)
 • Best Management Practices: Water Wells (BMP12)
 • Locating Existing Water, Gas or Oil Wells  
  (Factsheet 10-041)
Ministry of the Environment, Water Well Records  
 Search Line - Tel: 1-888-396-9355

Waste Disposal
ServiceOntario publication:
 • Agricultural Composting Basics (Factsheet 05-023)

Weeds
OMAFRA weed management information:  
 www.ontario.ca/crops
Ontario Weeds – Weed Gallery:
  www.omafra.gov.on.ca/english/crops/facts/ 
  ontweeds/weedgal.htm
ServiceOntario publication:
 • Guide to Weed Control (Publication 75)

Woodlots
ServiceOntario publication:
 • Best Management Practices: Agroforestry Series  
  Volume One – Woodlot Management (BMP18)
 • Best Management Practices: Agroforestry Series  
  Volume Two – Establishing Tree Cover (BMP21)
 • Farm Forestry and Habitat Management (BMP01)
Ontario Woodlot Association: www.ont-woodlot-assoc.org
Ontario Forestry Association: www.oforest.ca
Ministry of Natural Resources and Forestry:  
 www.ontario/mnr

General information related to 
starting a farm

New England Small Farm Institute (US):  
 www.smallfarm.org/index.php
Beginning Farmer Centre (US):  
 www.extension.iastate.edu/bfc 
Center for Rural Affairs (US): www.cfra.org 
Cornell Small Farms Program (US):  
 http://smallfarms.cornell.edu/resources/ 
 beginning-farmer/ 
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NoTes:
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For more information, contact: 
Ontario Ministry of Agriculture, Food and Rural Affairs (OMAFRA)
1 Stone Road West 
Guelph ON N1G 4Y2

OMAFRA Agricultural Information Contact Centre
Telephone: 1-877-424-1300
Email: ag.info.omafra@ontario.ca
Website: www.ontario.ca/accessomafra
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